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* GOING ABOVE & BEYOND e

of guests value the

46% exceptional service
o that staff provide to

enhance their stay 67
%

of hotels report
already using
Generative Al

- AlEMPOWERMENT

oooo
of hoteliers anticipate BBBH
Al shifting roles to : 71

66% more meaningful
tasks rather than

reducing headcount
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Forecasting needs
historical occupancy
+ market trends
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Recommendations

@
Vol Powered ./|\.}|| B |
Automation by Data Forecasting

o

Conversational
Systems

Conversational Al
needs guest history +
property FAQs
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@ Historical Revenue
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@ Al-Predicted Future
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two adults in September sounds fun! Could you please let

+ Great agolf getaway for

ival and departure?

in September, including arr

me know your preferred travel dates
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+ 2 Guests

2 adults

~ I found available options that match your preferences

T 19-September-2026 — 21-September-2026 (2 nights)

Great news
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{{#if hasSpaActivities}}
Our SPA is waiting for you.

{{else}}
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Vs

Al NAME MATCH

"Beth" is a common nickname for "Elizabeth," and the last names are
identical, indicating a nickname variation

@ Last Updated on Apr 09, 2026 | 12:08 AM
View Payload v

View Response v
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« Recommended Itinerary
Based on your itinerary, we have handpicked some experiences for you
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Alpha Resorts

B43AM

Texting with Alpha (SMS/MMS;

Hello Ashley, Welcome to Alpha Resorts.
This is Luca your Al Assistant. How can |
help you?

One of the light bulbs in the bathroom is
not working. Also | need two bath towels
sent to my room please,

| have logged a maintenance request for
the issue you reported regarding your

room 1003, and arranged delivery of two
bath towels to your room as well. Is there
anything else that | can assist you with?

9:08 AM

Yes Okay Yes, please! How can | help?

@ [rext message © @ W

X Guest Connect

Your Message

How about just a quick cup of coffee and a
bagel, where can i get that?

Messaging Assistant Customer Service

Sure there is a market place located in the lobby
that offers coffee and light breakfast items.

Your Message

Thanks, while i am out can i have some extra
coffee delivered to my room? | am out

=)

Messaging Assistant Customer Service

Certainly Mr. Hibbs. | can arrange for extra
coffee to be delivered, Room 825 in the East
Building. Could you please confirm if you would
like them delivered right away or at a specific
time?

Your Message

Now please thanks.
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HOTELS & RESORTS
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CAPELLA

MELBOURNE
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EXHIBITION
GENTRE

e

MIMOSA PLUS

GOLF COURSE

SALTER BROTHERS
HOSPITALITY

INSPIRE
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Aarriott

INTERNATIONAL

banyan
group

NEWPORT

Weeld

RESORTS

HAMILTON ISLAND

GREAT BARRIER REEF AUSTRALLA

MI1LLBROOK

QUEENSTOWN | NEW ZEALAND
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BANGKOK
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HE DIGITAL DIVIDE
How Generational Tech Adoption is Reshaping APAC Hospitality
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