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Director of Hotel Sales
Inspire Entertainment Resort

General Manager General Manager Head of Cluster S&M Team Leader Dir. Restaurant & Bar Operations
Glad Hotel Mapo Mercure Seoul Magok Nine Tree by Parnas Korea Productivity Centre (KPC) IHG South East & Korea

President
Hotel Interciti

CEO
Mayfield Hotel & Resort

0|%=2| Ju Ri Lee 1S Lucas Jeong 0|20} Yuna Lee FX|M Kook Sunny Tony Marshall Ut Kyle Kim ZEH Dongnam Kang  E&2! Kwangmin Jeong
Manager, Digital Consulting, Korea Hotel Manager Director of S&M Senior Revenue Manager Vice President & Managing Director Founder & CEO Partner Research Fellow
Marriott Digital Service (MDS) Sofitel Ambassador Seoul Hotel Voco Seoul Gangnam Sheraton Jeju Hotel Agilysys Roovook Deloitte Anjin LLC Korea Culture & Tourism Institute
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Thank You HSMAI Korea Advisory Board

ZEE YOUNG MOON KIM AM$2 ETHAN SEO gtH M SEOK HWANGBO 0]3]2} HEERAH LEE 228 CARRIE YOON MATTHIAS LEE GEOFROY
CEO, Mayfield Hotel & Resorts CEO, Hotel & Restaurant Magazine CEO, StayNEO Regional Manager BD Founder Corporate Dir. Revenue & Sales
President, HSMAI Korea Vice President, HSMAI Korea Vice President, HSMAI Korea Lighthouse Carrie Jeong Consulting Story Hospitality

H%H7 CHANGU JUNG GILBONG JEON Z&H JESSIE SUNG 25 Z HOJUN HWANG ALICE CHOI 2Hd 2l ALEX HWANG
Hotel Sales & Marketing Part Lead Sales & Marketing Revenue Manager Sales Manager, HRS Hospitality Director, Global Sales General Manager of Korea, BD
Eximbay Hotel Interciti Ryse Hotel & Retail Systems Preferred Hotels & Resorts Tripla
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HSMAI Story
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ASIA PACIFIC MIDDLE EAST

TOOLS & EDUCATION

Access to useful marketing, revenue, sales tools and
special Member rate educational opportunities through
HSMAI Academy

INDUSTRY EVENTS

Special member pricing on all HSMAI programs,
events and publications including the annual
Revenue Optimization Conference (ROC)

INDUSTRY INTELLIGENCE

Monthly Insights on latest trends, best practices,
and case studies for sales, marketing,

and revenue optimisation

PEER NETWORK

Local, national and international contacts

GLOBAL MEMBERSHIP

Opportunity to participate in programs and eventsin

multiple markets globally at special member pricing
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HSMAI Mission

Build like-minded Commercial Hotelier communities globally

Connection | Thought Leadership | Knowledge Exchange | Networking | Education
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Hotel Organizational Members
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RUBY: Atrium Hospitality ¢ Concord Hospitality ¢ CoralTree Hospitality Group ¢ Kessler Collection ¢ KSL Resorts ¢ Loews Hotels
¢ Marcus Hotels & Resorts ¢ MMGY Global ¢ MyDigitalOffice ¢ Prince Resorts ¢ Regency Hotel Management ¢ Remington Hotels



Academic Partners & Collaborations
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¢ Boston University ¢ Cornell University ¢ Johnson & Wales University
¢ Michigan State University ¢ NYU ¢ Penn State University ¢ University of Delaware

¢ UNLV, William F. Harrah College of Hospitality ¢ Virginia Tech
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Learning & Development

hsma1
ACADEMY




Learning & Development

CHSL

ACADEMY &%

4 CERTIFICATIONS

30+ ONLINE COURSES
2 CERTIFICATE PROGRAMS
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Professional Certifications

Globally recognized Certifications

DISTINGUISH for Commercial Hoteliers

HSMAI CERTIFICAT
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Certificates & Competency Courses

Certificate in Revenue Management
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hS mal Optimize your Hotel

Revenue Meetings
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Latest Al & Ancillary Revenue Short Courses

aphsma IRA 1001 qyhsmai
ACADEMY [noseiratity 2.0 ACADEMY ACADEMY

. | How to Incréase
Get your Hotel Optimizing Hotel your

Visible in Al s Hotel Ancillary
Search Course - AEe Py ] 8 EE
; Course

Over 30 online, self-paced short courses specifically for working commercial hoteliers
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https://academy.hsmai.org/optimizing-hotel-images-video-to-ai-search-aeo/
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