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.. Al Enhances
Efficiency

Creates Pricing Power
in the Age of Al |

The Irreplaceable Value of Human Touch

in Hospitality & Tourism : -
e -
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Empathy ‘ Personalization Experience Value
Builds Trust Drives Loyalty Justifies Premium Becomes Price

Human Connection
Creates Value
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“Technology can process. Humans can connect.
Connection is the new competitive advantage.

The Future Y%\ Alasa Tool, Human Touch l’ Experience Sustainable Growth
of Hospitality Not a Replacement Creates Differentiation it Creates Pricing Power Through Meaningful Service
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THE MICHELIN GUIDE

100 YEARS OF E XCE L ISSESNIGES

A CENTURY OF PASSION,
INNOVATION & HOSPITALITY

Lmh MeE s

1926 | 100 YEARS GUIDING MICHELIN | THE JOURNEY
RN NIPARIS GENERATIONS TODAY CONTINUES

A global benchmark
A practical guide of gastronomy Recognizing talent, Covering 45+ countries Celebrating the past,
for travelers inspiring dreams and regions shaping the future

FROM PARIS TO THE WORLD.

100 YEARS. ONE PASSION. MICHELIN
GUIDE
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1 STAR OR ABOVE : . 1 STAR OR ABOVE
RESTAURANTS - | RESTAURANTS

SEOUL & BUSAN
£ ZAl, stLbel 04 o F™
TWO CITIES, ONE GASTRONOMIC JOURNEY
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EL BULLI

CALA MONTJOI, SPAIN
1987 - 2011

THE MOST INFLUENTIAL

RESTAURANT IN HISTORY

“Creativity is
intelligence
having fun.”

Ferran Adria

THE LEGACY

El Bulli inspire
of chefs worldy:
Pioneered creativ
technique and ima
slobal symbol of culinary

revolution

GREAT RESTAURANTS DON’'T JUST SERVI

URES, AND CREATE A BETTER FUTURE

THEY BUILD DESTINATIONS, INSPIRE CULT

AV E ' TASTE
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LEGENDS THAT CHANGED FINE DINING
DESTINATIONS THAT INSPIRE THE WORLD

GASTRONOMIC
TOURISM

DENMARK

WHERE NATURE, CREATIVITY AND HOSPITALITY
COME TOGETHER TO CREATE UNFORGETTABLE JOURNEYS

FROM ICONIC RESTAURANTS
TO A NATIONAL MOVEMENT
UMARK TURNED GASTRONOMY INTO CULTL

TOURISM, AND TOURISM IN

f)/)

NATURE INNOVATION HOSPITALITY
P Pushing boundaries

of taste and creativity

ure ingredients Warm, authentic

from land and sea Danish hospitality

FOOD

DISCOVER CONNECT A JOURNEY

“GASTRONOMY IS THE
TO CREATE HAPPINESS AND MEMORIES.”

THAT FEEDS THE SOUL
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COPENHAGEN, DENMARK
2003 - 2024
REDEFINING NORDIC CUISINE
FOR THE WORLD

“We don’t want

to be the best restaurant,

we want to be part of
’ something bigger.”

René Redzepi

E IMPACT ON DENMARK

agen became a global
destination

Noma put Nordic cuisine on
the world map

Gastronomy drives tourism,
economy and national pride

EXPERIENCE
Memorable journeys
that stay for a lifetime

OF USING FOOD

AND SHAPES THE WORLD
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THE
WORLD’S

THE WORLD’S Mee| ojAlo] M| RoHollA QI
50 BEST RESTAURANTS

ST : 2025 : TELT YA (Mingles)
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Global Recognition. Seoul’s Pride. & | & TH

The World's 50 Best Restaurants 2025

Prosented by
S.Pellegrino & Acqua Panna

Q@ TURIN, ITALY , :
19 JUNE 2025 . L4y 1 WORLD RANK

LINGOTTO FIERE 2
SEOUL, KOREA

RESY

Lauftrin

Dttefork

€€ Restaurants are no longer just part of the journey.

THE WORLD'S MOST "~ BRINGING TOGETHER CELEBRATING DIVERSITY, They are the destination.
\ PRESTIGIOUS RESTAURANT \ THE WORLD'S FINEST \ CREATIVITY AND ~ . ) ~
| RANKING \ ) RESTAURANTS AND \ ) EXCELLENCE IN And Seoul is on the world’s finest map. 99

VOTED BY 1,100+ GLOBAL S CULINARY LEADERS " GASTRONOMY
FOOD EXPERTS
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ASIA’S 50 BEST RESTAURANTS
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THE HEART OF ASIA’S FINE DINING
&3
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2024 ASIA’S 50 BEST RESTAURANTS 2024 2025 ASIA’S 50 BEST RESTAURANTS 2025
SEOUL, KOREA SEOUL, KOREA
® Jamsil, Seoul ® Walkerhill Vista Hall, Seoul
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@ ASIA'S MOST PRESTIGIOUS '\,O\) CELEBRATING TALENT, \()/ SEOUL, A GLOBAL FOOD | /(\ ELEVATING ASIA'S CULINARY

RESTAURANT AWARDS € ") DIVERSITY & INNOVATION DESTINATION EXCELLENCE TO THE WORLD
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FIVE SEOUL RESTAURANTS ON ASIA’S 50 BEST RESTAURANTS 2026

MINGLES ) 1 4 ONJIUM 2 6 EATANIC GARDEN

KOREAN CONTEMPORAR CREATIVE KOREAN PLANT-FORWARD
CUISINE CUISINE CUISINE

BEST SR || e S ,

RESTAURANTS" % R . ¢ : P e ‘.'\&f{’ -

2026

THE ULTIMATE CELEBRATION OF
ASIA’S FINEST DINING

SEOUL
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MODERN KOREAN CONTEMPORARY EUROPEAN

CUISINE CUISINE
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SEOUL’S FINEST. ASIA’S PRIDE. 3 FROM SEOUL TO ASIA
’ . . BEYOND EXCELLENCE

ASIAS
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KOREAN CULINARY EXCELLENCE SHINES ON THE WORLD STAGE
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L20]|M 3AEF =4 & % K ‘Jang : The Soul of Korean Cooking’ 50 Best Restaurants 1 TI ke
A (Jungsik)
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THE SOUL OF
KOREAN COOKING

EST

RESTAURANTS™
D
2025

THE BEST RESTAURANT
IN NORTH AMERICA

ATOMIX

NEW YORK
MINGOO KANG

ke : ¢ =0 A E et A Hot
A Korean restaurant that belongs iy ,kﬂ /‘,”C)H ‘(:;]r-fHY Q [’,I 9' C?J ,"<f>’_7‘or. ff?)l & l 29
in the world’s finest dining scene. = =
James Beard Foundation
KOREAN CHEFS. WORLD CLASS. GLOBAL IMPACT.
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WORLD’S

BEST
HOTELS
2025

THE LIST
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ROSEWOOD
HOTELS & RESORTS MANDARIN ORIENTAL
THE HOTEL GROUP

FOUR SEASONS

HOTELS AND RESORTS

-

%
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ROSEWOOD HONG KONG

@

MANDARIN ORIENTAL BANGKOK FOUR SEASONS HOTEL

CAPELLA BANGKOK
=3 e BANGKOK AT CHAO PHRAYA RIVER
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GLOBAL RECOGNITION
A MA AYxtSel ey

EXTRAORDINARY EXPERIENCES
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CAPELLA

HOTELS AND RESORTS
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FIMELESS HOSPITALITY
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HOTELS & RESORTS

RAFFLES SINGAPORE

tE=

CONNECTION

S0l TEY

'hsma

# INSPIRE MARKETING #



( :> EAZA B
(2142) 5492)

(>] 45~60 m?

BEE A /75 B4 © =&/t oz

7|2 o{H|L|E| © Z2|0| ofnjLIE]|

(ZAIEA XA BRHE)

7)2 27 ~3utad) @ =13 AT (20~502ted)

olz b|g 1% : Z4A1 15~2074 (>] 1 : 2441 4~67)

IIE &
AAgy 712 AlAE © u=HIIE/20EALH

7|Ef
29818

3~5u}

g 58, Ay, 2 cof mat xpo]7t 1g 4 UG

A gl7Hs Azis), XA, A, Muls, 298] 58 EH B2 71E slmYch

SHE MH|A & Al RX]

HOSPITALITY SALES & MARKETING ASSOCIATION INTERNATIONAL

FOUR SEASONS
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SEOUL AMBASSADOR
HOTEL & SERVICED RESIDENCES

CHIEF CONCIERGE HEAD SOMMELIER HEAD BARISTA [ HEAD MIXOLOGIST HEAD CHEF
Creating unforgettable Curating stories Crafting the perfect Blending creativity Elevating taste
journeys in every glass moment and senses to an art form
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IRERERELITIUURE OF LUXURY IN SEOUL

FIVE
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MANDARIN ORIENTAL

AMAN

COMING SOON
TO SEOUL

COMING SOON
TO SEOUL

AMAN MANDARIN ORIENTAL
SEOUL

SEOUIL

SE@UETHE

A GLOBAL UNPARALLELED
CITY OF CULTURE,

BUSINESS & STYLE HOSPITALITY
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ICONIC BRANDS
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GROWTH IN LUXURY

L

ROSEWOOD
HOTELS & RESORTS

COMING SOON
TO SEOUL

ROSEWOOD
SEOUL

NEXT CHAPTER

[/,;\v ICONIC DESTINATION
\/ IN THE HEART OF
\

ASIA

OF GLOBAL

ONE EXTRAORDINARY DESTINATION
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ST REGIS

COMING SOON
TO SEOUL

ST. REGIS
SEOUL

LUXURY

SETTING A NEW =
oOo
Y

STANDARD FOR

N Luxury

N
id
THE RITZ-CARLTON
COMING SOON
TO SEOUL

SRS

THE RITZ-CARLTON
SEOUL

CREATING LASTING
EXPERIENCES FOR
THE WORLD
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Curated by Sofitel Seoul, Inspired by Local CURATED LOCAL EXPERT PRIVATE MEMORABLE
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Welcome to Saemaeul Traditional Market

Garak Market * ~a . Saenae Traditional Market
Sashimi Experience  * . i Walking Tour
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LOCAL EXPERIENCE
HIGHLIGHTS

Travel is not about seeing new places,

but experiencing the life within.

SOFITEL SEOUI ELEVATING YOUR JOURNEY WITH CURATION & CARE
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Restaurants
Build Hotel Brands

F&B Experience
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!:,-‘Qv . - Amazing dining experience!
b _— -
€ 3 \ ' The restaurant made our — -

— - stay unforgetable

Great restaurzants don’t just serve food.

They build legendary hotel brands.
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The Luxury
Pricing Pyramid
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PRICING POWER |DIFFERENTIATION

TECHNOLOGY
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Human Service is not
the cost of luxury.

<

Human Serviceis a
Commercial Asset.

<>

Human Service is
the reason luxury exists.

=
v

HOSPITALITY IS HUMAN
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