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PMS DATA IS RARELY CONSISTENT OR “CLEAN”

Caroline Brettell | SF, CA  | amazon | 1(415).555.1212 | cbrett@amazon.com

Brettell, Caroline | San Francisco | 415 555 1212 | c_brettell@gmail.com

C. brettell | San Francisco | c_brettell01@gmail.com

Jane Smith | Little Rock, AR | janesmith@aol.com

Caroline bretell | San Francisco | c_brettell@gmail.com
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What is the value of 
customer insights?
Unlocking this value 

30%

82%

73%

60%

100%

73% of customers are willing to pay 30% 
more for a post booking upgrade.

Personalisation drives revenue: 
Guests are ready to pay 40% more for 
preferred rooms and 20% more on F&B.



8% of past guests booked using OTA-masked emails you 
couldn’t identify and 38% actually stayed across your portfolio 

as a repeat guest 



Turn sensitive guest information into actionable, anonymized insights

CDP: Data Anonymization



The 2026 Hospitality Benchmark Report features 
data from January 2025 through December 2025 
consisting of over 2.4 billion emails, 23 million text 
messages, 24 million guest reviews, and 5.9 million 
calls from hotels worldwide. Access the report now

Access the report now

2026 Hospitality 

Benchmark Report

https://www.revinate.com/hospitality-benchmark-report/


You can’t outspend, but you can outsmart

You don’t need a 
billion-dollar budget

to compete with 
big travel brands.



Your guest data is your superpower

AI is only as effective as 
its source data. 

With the Revinate CDP, 
you’re already ahead.
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