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Snapshot:
Change in June 
Advertised Hotel 

Pricing
Compared to Week of February 16th 
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Asia Pacific Mainland Markets Impact



Singapore Hotel Searches by Origin Country 
Breakdown of searches by Middle Eastern Countries - January 2025 Onward
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Stay Ahead

Look Forward

Driving new opportunities in 2026



Singapore Travel Demand
Demand levels for stay dates through July 2026
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Inbound Source Market Change
For stay dates through July 2026





How do you feel about the
recent popularity of AI? 

Question (Pick One):

Please select one statement that best 
describes your sentiment.

(A) Love It!

(B) Mostly Positive

(C) Neutral

(D) Mostly Negative

(E) Hate It! 



AI adoption is accelerating.

2024 63%

83%2026

% of hotel revenue teams that use AI to make commercial decisions: 2024 vs 2026
Lighthouse AI Survey 2024, Lighthouse AI Survey 2026



of hotel revenue teams 
expect a high impact of AI 
over the next few years.

67

%

90 of hotel revenue teams 
do not feel prepared for 
the impact of AI. %

Almost nobody is 
prepared.

The industry expects AI 
to change everything. 







Adapting to AI Platforms = New Opportunities



What will you do differently in the 
next 24 hours?
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