




The AI 
Advantage

 in Hotel 
Digital Marketing



When you're planning a trip, 
what's the first thing you do?
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http://drive.google.com/file/d/1r01u7xmDd2jDzxa-0c3UyE-ujOcdyPys/view


Traditional Search Engines Social Search AI Powered Search

The very platforms 
we use for 

searching are 
changing. 

AI powered search 
is on the rise, with 

more platforms 
like AI overview 

and AI mode 
introduced by 

Google.

The places we turn for search 
are changing



HOW CHAT GPT EVOLVED

OpenAI plans to hit 1 billion ChatGPT 
users by the end of 2025.



80% YOY in 
Longer & 
Complex 
Queries

● 15% of the Queries each day 

are new

● Queries are getting longer 

and more complex,

● Multimodel Search images, 

audio, and videos



AI Search enhances search capabilities by following up on initial queries, creating a conversational experience. It makes search 
more intuitive and convenient, completing the entire user journey on one platform.

Traditional Search AI Search

User Input Mostly words or phrases Natural language, voice 
commands, images, files

Understanding 
Context

Relies on exact keyword 
matches

Considers context and meaning 
behind the query

Results Relevance Based on keyword presence Provides more relevant and 
personalized results

Learning 
Capabilities No learning capabilities Can learn and adapt based on 

user behavior

Conversational 
Search Not supported Allows follow up queries

Search is becoming a conversation 



Family 
Friendly Hotels 

in Thailand

Adventure 
Travel + Solo 

Travel + Hiking 
spots

Adventure 
Travel + Beach 

Travel + 
Shared 

Accommodati
on

What are some family-friendly vacation ideas for a group of four with 
one toddler, focusing on beach resorts with kids' clubs, good food, and 
options for relaxing or trying local activities in the Thailand during a 7-
day period in July?

Best destinations for an adventurous solo female traveler, focusing 
on safety, opportunities for hiking and cultural immersion, with 
advice for dealing with local customs?

We are a group of friends with varying interests (some want to 
relax on the beach, others want adventure). How can we 
compromise on a vacation destination for a two-week trip?



How Hotels Can Use AI

SEO PAID CREATIVES

ANALYTICS



FOCUS AREAS IN 2025?



ALL AI Roads in the Future lead to SEARCH

373x Gap

Source: Google



The way People discover your content continues to evolve, but the 
core basics remains the same

Help People find outstanding, original content that adds unique 
value

Focus on unique valuable 
content for people

Ensure your content can be 
accessed

Understand the full value of 
your visits

Meet users preferences in 
today's multimode search 
environment, supporting 
with high quality content, 

images and videos

Prioritize content rich 
pages for indexing and 

crawling and ensure 
structure day is always 

supported by visible 
content

Focus on how well users 
get information or finish 
tasks not just on clicks
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To appear in Google AI Overviews:

• Answer real user questions clearly 

• Use natural language and structure content to answer questions directly

• Write content for humans, look at conversation keywords via keyword research

• Use schema markup (FAQ, HowTo, Article, WebPage, etc) to structure data

• Look at “People Also Ask” and “People Also Search for”

• Demonstrate  EEAT (Experience, Expertise, Authority, Trustworthiness)

￭ cite reliable sources

￭ include case studies, data, real-world examples

￭ keep content fresh and regularly updated

• Optimize for Featured Snippets

• Build topical authority (interlink content using hub-and-spoke model)

• Core Web Vitals

AI SEO OPTIMIZATION



AI SEO OPTIMIZATION



AI SEO OPTIMIZATION

● Is there a blog section on your 
website?

● What type of content are you 
publishing?



THE IDEAL FORMULA

1 2 3ON-SITE OFF-SITE BACKLINKS

• Keyword strategy 

• Title/Meta Tags

• H1 Tags

• Image Alt tags

• Content optimisation

• Local Listings Creation & 

Optimization

• Content marketing

• Brand visibility

• Social visibility

• Inbound marketing

• Link Building 

• Quality Backlinks

• Toxic Analysis & Disavow

• Competitor Backlink Profiles 

User Friendly Website (Technical SEO)
URL Structure, Content, Navigation, Crawlability & Accessibility, Speed, Mobile Readiness, Social 

Readiness, Website Blog
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Consumers are changing incredibly quickly.

And Automation harnesses a wide range  

of signals to dynamically respond to  

consumer needs in real time.



What happens to your ads when Google search evolves?

Google Search is evolving. And so are your ads.

Your ads are more helpful than ever, and they’re showing up in more places — whether it’s Google Lens or Circle to Search.

🍂See how AI is shaping the future of advertising… and keeping pools clean  #AI #GoogleAI #Technology

Subscribe to our Channel: https://www.youtube.com/google
Find us on X: https://twitter.com/google
Watch us on TikTok: https://tiktok.com/@google
Follow us on Instagram: https://www.instagram.com/google
Join us on Facebook: https://www.facebook.com/Google

http://www.youtube.com/watch?v=fr0uRT9mW5k


Video Reach Campaigns

Video View Campaigns

Demand Gen
Merger of Discovery & VAC

Power Pair
PMax & Search

AI-powered  
campaigns  
to fuel the  
funnel



Google 
rolls out 

immersive, 
AI-

powered 
Shopping 

Ads



Google 
starts 

testing ads 
in AI 

overviews



Google 
starts 

testing ads 
in AI Mode



The Future of Creativity
Transforming Creative Workflows with 

Generative AI



Leveraging 
Generative AI 
for User 
Customisation 
& Localisation 

Leveraging generative AI for user 

customization and localization empowers us 

to create highly personalized and culturally 

relevant content at scale, enhancing 

engagement and driving more meaningful 

connections on Social platforms.





Leveraging AI tools to craft detailed image 

prompts that generate high-quality, on-brand 

visuals for campaigns.



Key Takeaways

Optimise Your Content 
and Website for Better 
GEO/SEO Performance

1
Gain Deep Insights 
by Understanding 

User Search 
Behaviour

2
Ensure Your Brand Is 
Discoverable Across 
All Digital Platforms 

using AI
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Thank you
HARNESSING THE POWER OF AI FOR HOTELS



Request an Audit
If you need an audit carried out to see how well 
you have optimized for AI readiness, please 
reach out to us at:

 charithya@emarketingeye.com
sales@emarketingeye.com

Pass Request Information
If you need a pass, please drop an email to 
one of the following addresses:

 charithya@emarketingeye.com
 sales@emarketingeye.com
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