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Regions & Resources hsmai

TOOLS & EDUCATION
@ Jvi Access to useful marketing, revenue, sales tools and
special Member rate educational opportunities through
HSMAI Academy
RIYERICAS e ; | @ f] INDUSTRY EVENTS
: > T A == Special member pricing on all HSMAI programs,

events and publications including the annual
Revenue Optimization Conference (ROC)

LATIN AMERICA

INDUSTRY INTELLIGENCE
\ )
ffamY

Monthly Insights on latest trends, best practices,
and case studies for sales, marketing,

,‘/ and revenue optimisation
@ @:2 PEER NETWORK
Local, national and international contacts

@ 299 GLOBAL MEMBERSHIP

y Va Opportunity to participate in programs and events in
multiple markets globally at special member pricing

MIDDLE EAST




HSMAI Global — 2025 Strategic Priorities hsmai

. Increase Engagement

— Enhance and provide education, recognition, and connection opportunities for
members and stakeholders

— Curate insights for members and personalize delivery

. Broaden Our Reach

— Support and develop new chapters to grow membership

— Expand content strategy o include more public relations, executive influencer,
and social channel outreach

. Develop Talent and Leadership Resources

— Leverage & support the Foundation for content

— Support the Foundation Corporate Talent Partner growth and Century
Campaign engagement

. Grow Globally

—  Work with the Global board to identify strategies to strength the brand



State of Hotel Sales, Marketing & Revenue hs‘glai
Management Talent

THE STATE OF HOTEL SALES,
MARKETING, AND REVENUE
ooo OPTIMIZATION TALENT

hsmai
FUIJNDATEN




Invitation to Explore the Report hsmai

THE STATE OF HOTEL SALES,
MARKETING, AND REVENUE
OPTIMIZATION TALENT

Positive Trends in Hospitality

— Highlights the growth and improvements in the
industry

— Showcases the resilience of hospitality

smai

Adaptability and Innovation
— Tribute to the industry's ability to adapt
— Emphasis on innovative practices

Celebration of Travel and Hospitality

— Recognizes travel and hospitality as vital to
human experience

— Not just industries, but integral to life



Academic Partners & Collaborations

BOSTON

JOHNSON & WALES

UNIVERSITY

TR e Cornell University

r*“’ MICHIGAN STATE N R e Singapore
RNV ERS Y mmhoSekowe TECHNOLOGY , Polytechnic
iy e B TR
Vll‘glnla ((’/ NEW YORK UNIVERSITY
I‘mﬂ]'ITech ! SITYor
it nn HARRAH EIAWARE
VIRGINIA POLYTECHNIC INSTITUTE e COLLEGE OF
AND STATE UNIVERSITY UNIVERSITY OF PENSY HOSPITALITY

+ Boston University ¢ Cornell University ¢ Johnson & Wales University
¢+ Michigan State University ¢ NYU ¢ Penn State University ¢ University of Delaware
¢+ UNLV, William F. Harrah College of Hospitality ¢ Virginia Tech



Hotel Organizational Members

. BwHJHoes |Hilton| IHG & Narriott
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INTERNATIONAL

RUBY: Atrium Hospitality ¢ Concord Hospitality ¢ CoralTree Hospitality Group ¢ Kessler Collection ¢ KSL Resorts ¢ Loews

Hotels
¢ Marcus Hotels & Resorts ¢+ MMGY Global ¢+ MyDigitalOffice ¢ Prince Resorts ¢+ Regency Hotel Management ¢ Remington



Whsmai

Commercial
Strategy

Conference

Indianapolis, IN
June 17-18, 2025



(S Global CSC Events hsma1

* May 29-30 - APAC Commercial Strategy Conference
— Singapore Marina Bay Sands

« November 25-26 - Middle East Commercial Strategy Conference
— Dubai Hilton
* November TBD - LATAM Commercial Strategy Conference

— Brazil

« January 14-16, 2026 - Europe Commercial Strategy Week
— London




Adrian AWARDS hsmai

« Applications open mid-July 2025, close early September
* New platform for more efficient entry process




HSMAI Asia Pacific

hsmal hsma1

ACADEMY

Professional Society of Commercial Hoteliers Futureproofing Your Career

. Globally recognised Certifications
Confel’eﬂces, EvenTS, NeTWOI’kIng, Intel and Troining for Hoteliers

HOSPITALITY SALES & MARKETING ASSOCIATION INTERNATIONAL ‘Iﬁhs mall
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APAC Conferences & Meefings

RESORT
MARKETING

CONFERENCE CONFEREN
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By Region, Country, City

Chief Commercial Officers Commercial Leaders
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COMMERCIAL
LEADERS
FORUM

Strategize, Optimize, Capii I

JAKARTA
23 JANUARY

COMMERCIAL A
LEADERS
FORUM

Elevate your Revenue Optimi; idn.SkiI_Is
2

DELHI

P OWE R - U P ki 07 FEBRUARY

SEOUL
EDUCATION & NETWORKING EVENT 20 FEBRUARY

SINGAPORE
BANGKOK
18 MARCH

NATIONAL

meet share learn unwind

BALI
20 MARCH

LU
hsma1 SEOUL 20 June 2025 hsma1 DELHI 1 August 2025

HONG KONG
27 MARCH




pol .+ POWER-UP

10 Asian Cities

FOR COMMERCIAL
HOTELIERS

. \ meet share learn unwind



DISTINGUISH
YOURSELF
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Learning & Development

hsma1
ACADEMY

Future Proofing Your Career

FUEL SALES # INSPIRE MARKETING # OFTIMIZE RE v'



Professional Certifications

Globally recognized Certifications

D I STI N G U I s H for Commercial Hoteliers

HOSPITALITY SALES & MARKETING ASSOCIATION INTERNATIONAL



Certificates & Competency Courses

Newest Courses:

10 courses, 20-30 hours study, covers all
components of the role.

Optimize your Hotel
Revenue Meetings

ONLINE COURSE

1D 90 Mins £ Upskilling

Certificate in Revenue Management
m (Hospltuhty)
wster the fundamentals of Rev Management witt

Events Revenue
Management Courses

ONLINE COURSES
Certificate in Digital Marketing
m (Hosplfuhiy)
Master the fundamentals of Digital Marketing with

1) 3 x 60 mins &3 Upskilling Self-paced

Hotel Data Analytics

Essentials o n a0

ONLINE COURSE
A !@ n -L..

&5 Self-paced

HOSPITALITY SALES & MARKETING ASSOCIATION INTERNATIONAL “ h Sm a
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Learning & Development

4 CERTIFICATIONS

30+ ONLINE COURSES
2 CERTIFICATE PROGRAMS

s’
HOSPITALITY SALES & MARKETING ASSOCIATION INTERNATIONAL “hs mall




Mini Roundtables — Hibiscus 3613
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