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Maximizing Breakfast Profitability: Smart Strategies for Small and Mid- S|zed Hotels
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What Breakfast Means in Small and Medium-Sized Hotels
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Hotel Must Have

Group Deal

Package(in-House Tool)

Additional Revenue
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GOOD MORNING!
2+1 BREAKFAST
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Pricing for Breakfast: How to Set Prices
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Quiz =4 Q22 Un}E & =272 :  Room Rate: KRW 200,000
. Rack Rate of Breakfast KRW 30,000
Basic Rule :
> Breakfast Price = Room Rate X 15% Basic In-House Discount Price KRW 24,000 e ELEﬁ
. . : BALE ueo
Checking Point EXAMPLE O KRW 22,500 QP LLA
» Breakfast Capture Ratio '
OTA KRW 24,000 @PTILA
Location :
Near Restaurant Area MICE KRW 21,000 £ auozﬁ
City Hotel -
Resort etc. GROUP(Leisure / Business) KRW 18,000
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------------------------------------------------------------------------------

[
HOSPITALITY SALES & MARKETING ASSOCIATION INTERNATIONAL “ h Sm a




Problem of operation
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Problem of operation
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Trend of Food / Cooking
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How to Solve Issue of Breakfast at Middle Scale Hotels
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Smart Operation
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Smart Operation

#aE BN 467 1 d Cluto|A e 1874

ot SRS ClfolA WS HEf2)
RHE (043, #242/900mI) ER_M_001 900G 5468
460031 SHE(HY Z2... 38 100%
HewgRic ER_M_002 10006 666%
460032 clouiz{c 100%
YXHERIE (01XH_Tkg) ER_M_003 10006 30006 798%
clutolA 460033 Arpe|E (0]x4... 100%
ER.M_004 4406 13206 @ 4628
WD Y 460034 A 100%
b Wk 22| A S 1K ER_M_005 1000 G 20006 2 903%

460035 Hx| =4 K 100%
Q2R S (AL HZAR..  ERM_006 20006 40006 - 9878

460036 Q2AE E A (... 100%

AAIX, §FO| HIAL} (ACIZIK)  ER.M_007 10006 40006 o2 6108
8 5KG (5KG*..  ER.M_009 15000 15000 G 10,2378 460037 AN, EFO| U 1002

SUNFA(YRE 2XI5L)  ER_M_010 15006 18000 G 3209 460038 QL (Iuhat, 3K... 100%

HBLF ($2) (1L*12/B0X] ER_M_ON 10006 120006 ot 460039 Ke_ o2t x2t ... 91%

Lz (FU, 3KLER)) ER_M_012 30006 30006 ox 460040 QUKFA(URE, .., 100%

A29py, 0|U, 4X] 30g /240, ER.M_013 72006 72006 10,7718 460041 ERLF () [1... 100%
460042 2914 oL, ... 100%
460043 ofZmol, jL|, 3... 100%

460044 Y&0| IAT 100%
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Sample Menu
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Sample Menu
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Effect of GOI
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Additional Plus Effect
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