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Top 10 Cities for Airline Outbound | Worldwide

Understand how most searched cities rank against the most booked

cities into June 2025.

Searched cities S. Booked cities

1 London, UK N New York City, US
2 Tokyo, Japan N Seoul, Korea (ROK)
3 Paris, France N London, UK

4 New York City, US A Paris, France

5 seoul, Korea (ROK) A Los Angeles, USA
6 Bangkok, Thailand 4 Tokyo, Japan

/] Rome, Italy 4 Washington, USA
8 Barcelona, Spain 4 Taipei, China

9 Madrid, Spain R Chicago, USA

+

'|D Istanbul, Turkey Toronto, Canada

Source: Amadeus Mavigator3sd ™ data as of 19 May, 2025

LEGEND

'

Position dropped
from searched to
booked

A

Position improved
fromsearched to
booked

Same position in
top 10 searched &
booked

&
Mot one of top 10
booked cities

dMdJdDEUS

Highlights

For June 2025, London is the most
searched destination but only
the 3rd most booked.

Madrid, Rome, Istanbul, Barcelona
and Bangkok are not among the
top 10 most booked cities, while
they are among the top 10
searched.
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Top 10 Cities for Airline Inbound | Rest of Asia Pacific

the top searching and booking city for

- ) tinations in Asia and the Pacific.
Top airline searches vs. bookings for June 2025.

b Kuala Lumpur, New York

10 searches when

1  Seoul, Korea (ROK) = Seoul, Korea (ROK) ‘ '
LEGEND i looking at booked.
2 London, UK \J Tokyo, Japan N o
Position dropped
3 Tokyo, Japan A Taipei trom searched to
4  Singapore ] London, UK 7
Position improved
f hed
5 Taipei /1 Bangkok, Thailand orh searenedto
6 Bangkok, Thailand /1 Delhi, India =
Same position in
top 10 hed &
7 Kuala Lumpur, Malaysia \l, Sydney, Australia b%zkejearc ©
8 Hong Kong N Singapore 0
Not one of top 10
9  Dubai, UAE J, Osaka, Japan booked cities
10 New York, USA J, Hongkong

Source: Amadeus Navigator360™ data as of 19 May, 2025

affiliate®& subsidiaries



Top 10 Cities for Airline Inbound | Greater China

Top airline searches vs. bookings for June 2025. Highlights

*  Seoul is the top searching
and booking into China.

| seached | | Booked * Londonand New Yok ae the
only regions in the top 10
-_-— seatchestha are on the top

N 10 booking cities.
Tokyo, Japan ™ Bangkok, Thailand Position dropped
from searched to
-—-—
O
(a4
A 7
Bangkok, Thailand A Hong Kong, Hong Kong Position improved &
from searched to °_.a
-—-—
=
- 8
Hong Kong, Hong Kong A1 Tokyo, Japan Same position in 5
top 10 searched &
-—-—
Taipei = Taipei N%

Not one of top 10

10 London, UK J/ Ho chi Ming, Vietnam

t 44 :tt:z:m:;:mn

Source: Amadeus Navigator360™ data as of 19 May, 2025



Worldwide Passenger & Capacity trend

Millions
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Air passenger volume & scheduled seats

Aug Sep Oct Nov
Jun 2023-May 2024 Traffic

Jun 2023-May 2024 Schedules

Dec

Jan Feb Mar Apr May Jun Jul Aug Sep
Jun 2024-May 2025 Traffic

Jun 2024-May 2025 Schedules

May 2025-Oct 2025 Traffic forecast

May 2025-Oct 2025 Schedules planned

Source: Navigator360™ as of Sunday, 8 June 2025

Oct

CONFIDENTIAL

5.2% growth

e

Future looks promising
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Worldwide to Seoul: Passenger traffic and Capacity analysis
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Source: Navigator360™ as of Sunday, 8 June 2025

CONFIDENTIAL

5.8% growth
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Where do Seoul’s visitors come from? Reality vs. aspirations

Top 10 departure markets searching to Seoul Top 10 departure markets sending passengers to Seoul
Origin market Jun.23-May.24 ranking Jun.24-May.25 ranking Origin market Junéi'm agy.24 Jun::;m agy.25 Jt;:nzlzl;\_/ll\:zjzxs

Japan 1 1 Japan 1 1 14%
China 3 2 China 3 2 47%
United Sta. 2 3 South Korea 2 3 -12%
Taiwan 4 4 United Sta. 4 4 4%
Thailand 6 5 Taiwan 5 5 23%
Vietnam 7 6 Vietnam 6 6 -6%
South Korea 5 7 Hong Kong 8 7 36%
Canada 8 8 Thailand 7 8 -13%
Hong Kong 9 9 Indonesia 10 9 3%
Philippines 11 10 Philippines 9 10 -2%

Total

Source: Navigator360™ as of Sunday, 8 June 2025 14
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Hotel ADR in Seoul

On-the-books ADR by month compared to same time last year

Forward Looking
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Source: Navigator360™ as of Sunday, 8 June 2025
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2025 GDS Performance | Seoul

GDS Room Nights

48k 48k

44k

Jan-25 Feb-25 Mar-25 Apr-25 May-25 Jun-25 Jul-25 Aug-25 Sep-25
@& e o (Cyrrent Year ====- Last Year
Non-Neg, Consortia,

YTD May 2025 vs LY wo% N\ con

Room Nights +5.8%
195.1K to 206.4K

ADR -1.0%
5206 to 5208

Source: Amadeus Agency360+® and Navigator360TM data as Jun 06, 2025 (USD)
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https://www.amadeus-hospitality.com/amadeus-market-insights/
https://www.amadeus-hospitality.com/amadeus-market-insights/
https://www.amadeus-hospitality.com/contact/?utm_campaign=BI%20monthly%20demand%20data%20report&utm_source=resource
https://www.amadeus-hospitality.com/contact/?utm_campaign=BI%20monthly%20demand%20data%20report&utm_source=resource
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