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~~ The Power of Travel
o Intelligence
B " How data can enhance revenue

© . opportunities across the travel ecosystem

'] .

Amadeus. It's how travel works better.
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Hotels have big plans to use business
intelligence data for revenue growth in
2025.

Business intelligence is a key area of focus with hoteliers of all
sizes. Many are seeking a competitive edge by leveraging s

L]
analytics. &’

r i

The highest value insights from Bl are
currently counted as:

30%

Historical hotel Google

performance data search trends
(occupancy,
RevPAR and ADR)
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Competitive set
insights on occupancy
and rates

adMaDEUS

Amadeus. It's how travel works better.



What can you do with detailed insights?

Information is key.

Maximize
Revenue

Optimize
Performance

Amadeus. It's how travel works.
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Amadeus offers the most comprehensive one-stop shop data
across traveler's journey

TRAVELER

dMdDEUS

INSPIRATION UYING TRAVELING

_ Traveler _ Air Searches Air Bookings & Traffic & Schedule Hotel Occupancy &
Socio demographic Hotel Demand Length of Stay
450m bookings +200m pax 100% bookings 4500 airports +35m prop.

Leverage unique Searched daily for insight Coming from all three With active traffic To see short-term rental

Amadeus bookings into worldwide travel GDSs (Amadeus, Sabre, trends
database demand Travelport).

Trend data 20k oTAs & TA 65k hotels +900 airlines On-the-books data

Age, Gender, Nationality Worldwide Worldwide to leverage to benefit from schedule That is constantly ?rdselarches&
demand and rate insights data updated Zc 4
ookings.
12 months of forward-looking data*
6

Amadeus. It’s how travel works.
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Top 10 Cities for Airline Outbound | Worldwide s

Understand how most searched cities rank against the most booked cities into June 2025.

Highlights

For June 2025, London is the most
- searched destination but only
Booked cities the 3rd most booked.

<
»

Searched cities

1 London, UK MEY VOIS S, B Madrid, Rome, Istanbul, Barcelona

9 Tielie, Jeroe i Seoul, Korea (ROK) LEGEND and Bangkok are not among the top
N 10 most booked cities, while they are
Position dropped

3 Paris, France London, UK from searched to among the top 10 searched.
booked

4 New York City, US Paris, France 2
Position improved

5 Seoul, Korea (ROK) Los Angeles, USA from searched to
booked

6 Bangkok, Thailand Tokyo, Japan _

Same position in

7 Rome, Italy Washington, USA top 10 searched &
booked

8 Barcelona, Spain Taipei, China
N2

O Madrid, Spain Chicago, USA Not one of top 10

booked cities

ClE || IN (YK |\ KY|K

10 istanbul, Turkey Toronto, Canada

Source: Amadeus Navigator360™ data as of 19 May, 2025




AANITCINCANITIAL

Zn\tj;;c;psle choice v || i3 Poll settings

OrA[OF EHE S X0l 7FS B0 Of| 2l A= OfC| RIL|7F?

© London & w

0%

© Tokyo =32

0%

© SeoulME

LW

© Delhi 2|

0%

© Sydney A|EL]

0%

© Singapore &7Z2

0%



Top 10 Cities for Airline Inbound | Rest of Asia Pacific

the top searching and booking city for

. ) tinations in Asia and the Pacific.
Top airline searches vs. bookings for June 2025.

ki Kuala Lumpur, New York
-- S+ and dubaicrop from op

10 searches when

1  Seoul, Korea (ROK) = Seoul, Korea (ROK) ‘ '
LEGEND i looking at booked.
2 London, UK J Tokyo, Japan N i
Position dropped
.. from searched to
3 Tokyo, Japan A Taipei booked
4  Singapore \J London, UK A
Position improved
f hed
5 Taipei A1 Bangkok, Thailand rom searched to
6  Bangkok, Thailand A1 Delhi, India =
Same position in
top 10 searched &
7 Kuala Lumpur, Malaysia \l, Sydney, Australia b%zkejearc ©
8 Hong Kong | Singapore 9
Not one of top 10
9 Dubai, UAE J/ Osaka, Japan booked cities
10 New York, USA \l, Hong Kong

Source: Amadeus Navigator360™ data as of 19 May, 2025
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Top 10 Cities for Airline Inbound | Greater China
Top airline searches vs. bookings for June 2025. Highlights

*  Seoul is the top searching
and booking into China.

| searched | | Booked * London and New York re he
only regions in the top 10
-_-— searches that re on the top

N 10 booking cities.
Tokyo, Japan ™ Bangkok, Thailand Position dropped
from searched to
-—-—
O
o
A 7
Bangkok, Thailand /1 Hong Kong, Hong Kong Position improved &
from searched to °_.a
-—-—
=
- 8
Hong Kong, Hong Kong /1 Tokyo, Japan Same position in 5
top 10 searched &
e e
Taipei = Taipei N%

Not one of top 10

London, UK J, Ho Chi Ming, Vietnam

t 44 :tt:z:m:;:mn

Source: Amadeus Navigator360™ data as of 19 May, 2025



Worldwide Passenger & Capacity trend

750

600

450

Millions

300

150

Air passenger volume & scheduled seats

Jun Jul Aug Sep Oct

e===Traffic_YM2  ===Traffic YM1
Jun 2023-May 2024 Traffic

Jun 2023-May 2024 Schedules

Nov

Dec Jan Feb Mar Apr May Jun Jul Aug Sep
Traffic_Forecast =~ ====Schedule_YM2  ===Schedule_YM1 Schedule_Forecast
Jun 2024-May 2025 Traffic May 2025-Oct 2025 Traffic forecast

Jun 2024-May 2025 Schedules May 2025-0Oct 2025 Schedules planned

Source: Navigator360™ as of Sunday, 8 June 2025

Oct

CONFIDENTIAL

5.2% growth

e

Future looks promising
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Worldwide to Seoul: Passenger traffic and Capacity analysis

6.3M

5.0M

3.8M

2.5M

1.3M

0.0K
Jun

adMaDEUS

Air passenger volume & scheduled seats

Jul Aug Sep Oct Nov

e==Traffic_YM2  ===Traffic YM1
Jun 2023-May 2024 Traffic

Jun 2023-May 2024 Schedules

Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct
Traffic Forecast ~ ====Schedule YM2  e===Schedule YM1 Schedule_Forecast
Jun 2024-May 2025 Traffic May 2025-Oct 2025 Traffic forecast
Jun 2024-May 2025 Schedules May 2025-Oct 2025 Schedules planned

Source: Navigator360™ as of Sunday, 8 June 2025

CONFIDENTIAL

5.8% growth

Amadeus. It's how travel works better.
13
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Where do Seoul’s visitors come from? Reality vs. aspirations

Top 10 departure markets sending passengers to Seoul

Top 10 departure markets searching to Seoul

Origin market Jun.23-May. 24 ranking Jun.24-May. 25 ranking Origin market Jun}zai-li\illnag\/.24 Jun}zal:‘-li\illnagy.ZS u;:nzg-sn_n“:zyzgzs
Japan 1 1 Japan 1 1 14%
China 3 2 China 3 2 47%
United Sta. 2 3 South Korea 2 3 -12%
Taiwan 4 4 United Sta. 4 4 4%
Thailand 6 5 Taiwan 5 5 23%
Vietnam 7 6 Vietnam 6 6 -6%
South Korea 5 7 Hong Kong 8 7 36%
Canada 8 8 Thailand 7 8 -13%
Hong Kong 9 9 Indonesia 10 9 3%
Philippines 11 10 Philippines 9 10 -2%
Total 78.0%
dMaDEUS Amadeus. It's how travel works better.

Source: Navigator360™ as of Sunday, 8 June 2025
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Hotel Occupancy by Region | Worldwide

YTD May 2025 vs. Same Time Last Year

@® North America @ Europe @ Greater China
2025: 66.1% 2025: 65.1% 2025: 56.7%
2024: 66.4% 2024: 64.5% 2024: 56.6%

@ Latin America ® Middle East & Africa @ Asia ® ANZ
2025: 58.8% 2025: 68.0% 2025: 64.9% 2025:  73.7%
2024: 59.7% 2024: 65.1% 2024: 64.7% 2024: 71.4%

Source: Amadeus Demand360+® data as Jun 04, 2025

CONFMADEUS

Highlights

* Global Occupancy for
YTD May 2025 is 64.6%,
compared to 64.4%
Same Time Last Year.

* ANZ has the highest
occupancy levels
worldwide.

* Most regions are

trending ahead year
over year.

© Amadeus IT Group and its affiliates and subsidiaries



A Sj a\ . 2025 Hotel Occupancy & ADR | Asia
: ®  On-the-books by month compared to same time last year.

Performance
-==2024  ===2025
-~ | ‘
January - September 2025 Ty
OCC: 44.7% / ADR: $174 <N
RevPAR: $73 R 1% gy,

-
------

January - September 2024

OCC: 44.8% / ADR: $163
RevPAR: $69

Jan Feb Mar Apr May June July Aug Sept

Source: Amadeus Demand360+® data as Jun 04, 2025 (USD)
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Hotel Segmentation & Channel Mix | Asia
Room Nights Mix for Jan —Sept 2025

0 [ 21% %
2025 10% 19% 3%

0% 10% 20% 30% 40% 50%

m Wholesale | Retail Qualified m Other m Negotiated

adMaDEUS

15%

14%

60%

Group Sold

CONFIDENTIAL

31%

6% 30%

70% 80% 90% 100%

m Unsold Block m Discount

2024 20% 24% 6% 46% 3%
2025 22% 25% 7% 43%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
m Brand.com m OTA GDS m Book at Hotel m CRS Other
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2025 GDS Performance | Asia

GDS Room Nights

January - September 2025
Top 10 Origin for Air
Passenger into Asia

267 826k
-
- > = - - -:;k 685k
598k e S eaay )
e \ China
\ 5%
N\
N 68k
S 88k Malaysia
-
Jan-25 Feb-25 Mar-25 Apr-25 May-25 Jun-25 Jul-25 Aug-25 Sept-25
e e o(Cyrrent Year Last Year
Vietham
6%
YTD May 2025 vs LY
Room Nights +7.2%
3.36M to 3.6 M Non- Thailand
Neg 8%
52.2%

ADR +9.5%

$191to 5209

adMaDEUS

Source: Amadeus Agency360+® and Navigator360TM data as Jun 06, 2025 (USD)

Indonesia
11%




January - September 2025
OCC: 50.7% / ADR: 5188

RevPAR: $87

January - September 2024

OCC:51.3% / ADR: S186
RevPAR: S88

CONFIDENTIAL

2025 Hotel Occupancy & ADR | Seoul

On-the-books by month compared to same time last year.

Jan

Feb

Mar

Apr

May

-==2024 ===2025
« 55%
~,
\\irse/g
~ \\
SO,
‘\2}29%
s“§====~g@% 16%

g:-----‘

June

July Aug Sept
Source: Amadeus Demand360+® data as Jun 06, 2025 (USD)
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Hotel Segmentation & Channel Mix | Seoul
Room Nights Mix for Jan —Sept 2025

2024 20% 35%

18%

CONFIDENTIAL

4% 8% 9% 6%

2025 17% 34% 17% 3% 8% 8% 8% 5%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
W Retail W Discount Negotiated W Qualified B Who lesal e Group 5o d B Unsold B lock W Other
2024 29% 21% 9% 38% 3%
2025 31% 21% 10% 35% 2%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
M Brand com mOTA GO& M Boo k at Hotel | CRS Other

adMaDEUS

Source: Amadeus Demand360+® data as Jun 06, 2025 (USD)
20
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Hotel ADR in Seoul

On-the-books ADR by month compared to same time last year

Forward Looking

$288 ;

$230

$173 v

$115
S58
SO ,
Dec Jan Feb Mar Apr May Jun Jul Aug  Sep Oct
=S¢ {ftent year PREGSus year
dMaDEUS

Source: Navigator360™ as of Sunday, 8 June 2025
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2025 GDS Performance | Seoul

GDS Room Nights

48 48k
20k L S 44k 43k 21k 42k
Y APt "'!\-\- __________________ 37k .
ggk ”ISOka”/ \\ --------
s T - ~ 20k
L
<
] 7k
<
3k
\--~-~-----2k
Jan-25 Feb-25 Mar-25 Apr-25 May-25 Jun-25 Jul-25 Aug-25 Sept-25
& e» o(Cyrrent Year ===-=- Last Year

YTD May 2025 vs LY

Room Nights +5.8%
195.1K to 206.4K

ADR -1.0%
S206 to S208

dMaDEUS Source: Amadeus Agency360+® and Navigator360TM data as Jun 06, 2025 (USD)
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Communication  demand 360 r/

Chat gpt RMS Edward

Negotiation
Market benchmark tool
Revenue management system
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Hotels See Al as Their
Trusted Digital Ally
for the Future of
Hospitality

bus IT Group and its affiliate’s and sub

CONFIDENTIAL & RESTRICTED




Crafting Memorable Travel Experiences
Demand Constant Reinvention from Hoteliers

Having the most
tempting offer

How to craft
personalized offers
amid vast traveler
data?

Standing out
from the
competition

How to effectively
communicate your
unique valuein a
sea of choices?

Managing the
unexpected

How to quickly turn
sudden changes into
opportunities?

CONFIDENTIAL

dMaDEUS

Making
travelers’ stays
unforgettable

How to ensure
consistent, high-
quality service
across all guest
touchpoints?
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Inform & inspire

Providing travel ideas and
sparking bookings

Plan & book On trip
Creating traveler-centric search and More intuitive and personalized
shopping experiences ways to meet travelers’ needs

Ty rge

3

s

Post-trip

Maintain traveler relationship between
trips and evaluate customer sentiment




Hotels See Al as Their
Trusted Digital Ally
for the Future of Hospitality

Technologies expected to make the biggest
impact in the next 12 months

9 8 % #]1 (% Artificial intelligence

of hoteliers recognize that #2 Digital Payments
Al has the potential to bring
significant benefits. 43 E‘E[I Seiim Al

Top benefits expected by hoteliers:

Offer upsell s Drive ALY Understand

. experience for . generate -
opportunity . efficiencies S insights

 ————

ce: Travel Technology Investment Trends report
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dMaDEUS

Hotels Are Betting Big on Al | Real-world Use Cases

Hilton 3%

FOUR SEASONS

Al-powered agent that Al-powered booking engine Al-driven concierge, Al-driven sentiment

helps personalize marketing that analyzes customer data “Connie”, provides instant analysis to scan reviews
content to resonate with to recommend specific assistance with local and social media,

local audiences, by hotels and add-ons based on recommendations, identifying pain points and
automating ad creation, preferences directions, and answering refining services to boost
localization, and translation. common guest questions. guest satisfaction.

: _ in in in
in ad-driven revenue

revenue boost in concierge desk problem resolution
in productivity just 6 months time satisfaction




Al by Amadeus:

Empowering Hoteliers to

Lead, Grow, Thrive

Speed up
decision-making

Enhance
staff productivity

Maximize
budget efficiency

TIA
dMAaDEUS

Al-powered Advisor Al-powered

Media Campaigns

~ |

@®
=

=

Al-powered Guest

: Messaging
Al-powered RFP Response



CONFIDENTIAL
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Leading with Balance

Key to success: Merging Al, Automation,
and Human Expertise

Smarter
Operations:

.Yy i
Streamline tasks with
automation and predictive

Personalization at |, =

o2 ™0 scale: | i

Rl = .4 1
» !’; “Use Al to turn t data into
dynamii real-time

adapﬂ (o}

«Y experiences: before, during, - too's freeing staff to fO(\_us on expectations, refine b
and after the stay. meaningful service. = messaglng, angi
- L changing market dyna
===

- e \



i

To request time to talk with an' Amadeus

:’J;A =Ty
Amadeus. It’s how travel works.
i»_: e Z ; i = ‘ ; :
7 — : it : £ S Grouf {"' lﬁﬁ’é?&sul{sidiarig{—’&


https://www.amadeus-hospitality.com/amadeus-market-insights/
https://www.amadeus-hospitality.com/contact/?utm_campaign=BI%20monthly%20demand%20data%20report&utm_source=resource
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