




THE DISRUPTED SEARCH

HOW AI IS CHANGING THE RULES OF TRAVEL DISCOVERY & HOTEL BOOKING

“Search engines are no longer just about keywords, they’re becoming –
 intelligent, conversational and personalised.”



AI refers to Artificial Intelligence – Generative AI 

What is AI?



Consumers are now…

1. Asking instead of scouring – getting personalized recommendations for 
your itinerary with a prompt

2. Relying on AI for planning assistance – Google Travel provides alerts for 
price changes 

How is it shaping travel discovery?



WHAT is changing?
KEYWORD-LED CONVERSATIONAL & PERSONALISED



What is your content strategy?
Content is still king but… 

1. Restructure your digital content – FAQs, long-
tail keywords 

2. Create experience-based content e.g. best 
time to visit, top nearby attractions 



What is your paid strategy?
1. Ensure visibility on AI-discovery platforms e.g. Google Search and maps

2. Leverage AI-powered solutions for scale and efficiency



AI-Powered Search Solutions
1. Performance Max - scale & efficiency across Google’s inventories

2. AI Max for Search – suite of targeting and creative enhancements for 
increased coverage & ad relevance



Google PMAX

Search YouTube Gmail Display

SINGLE SET OF CREATIVES



Key Takeaways




	Slide 1
	Slide 2
	Slide 3
	Slide 4: What is AI?
	Slide 5: How is it shaping travel discovery?
	Slide 6: WHAT is changing?
	Slide 7: What is your content strategy?
	Slide 8: What is your paid strategy?
	Slide 9: AI-Powered Search Solutions
	Slide 10: Google PMAX
	Slide 11: Key Takeaways
	Slide 12

