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dMaDEUS

The changing landscape of travel

Creating an amazing travel experience requires

Having the most tempting offer
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Standing out from the competition

Managing the unexpected
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Travel has evolved, and
SO have customer
expectations
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understands these challenges and is here to help.
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customers at every
step of the journey

From the moment travelers begin
searching for their trip to the time they
return home, Amadeus empowers
hotels, destinations, and travel
providerswith industryleading
technology and insights that enable
exceptional experiences at every step of
the journey.
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Transform challenges into solutions

Welcome toDemand Generation

Marketing + Revenue + Sales Alignment

A A

Gain Market
Understanding

ldentify & Attract Personalized

Travelers Engage Booking
& Persuade )
Experience

Demand Generation occurs in five stag
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Encourage
Future
Bookings
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Addressing all five stages with
ONHocused solution

The only strategic solution serving the hospitality industry

ONEcomprehensive data set

V 360degree view from market, property, and
guest data

ONEintuitive guest experience + design

V Increase demand and bookings with a
streamlined, personalized guest journey

ONEpartner to grow with

V Partner with 30+ years of shaping the future of
travel
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Management

understanding

Travel
Intelligence

Amadeus

Demand
Generation

dMaDEUS

CONFIDENTIAL & RESTRICTED
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Pillars of Demand Generation 02.



Onecomprehensive
data set

360-degree viewfrom market, property, and
guest data

Understandhow travelers are bookingnd how
your competitors are attracting them

ldentify feeder marketslead times, and rooms to
promote to get the best RevPAR possible.

Increaseguest conversioand revenue

L everagaguest dateor targeted ads, promotions,
email and web communications to convert
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Amadeys Demand Generationl]
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dMaDEUS

Onecomprehensive data set

Industryleadingdata informs your strategy to increase demand and bookings

a
More data Better informed More
Decisions Bookings ;
5
Market data Media targeting Competitive set data %
Property data Channel planning Travel agency data
Air data Promotion strategy
Guest data Conversion optimization
Shopping data Guest communications
Competitive set data
Travel agencglata
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How to generate de
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Onepartner to grow with

One comprehensive solution and partner watht+ year®f shaping the future of travel
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dMaDEUS

CONFIDENTIAL & RESTRICTED

Travel . ] ]
. Media IHotelier Web GMS
Intelligence
/ 4 4
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Inspiremore customers and increase engagement
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Travel . : :
. Media IHotelier Web GMS
Intelligence
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Source market rates Source air market data Property feeder markets Audiences & affinities Loyalty status .
<
Competitive rates Competitive set data Room rates by occupancy Shop & bounce rates Preferences =
L
a
Competitive share need Forwardclooking occupancy Lead time seasonality Demographics =
periods and ADR insights N 8
Forwardlooking Agency data
ADR and RevPAR
On the books occupancy
Agency data
A Comprehensive data to define:
Target Audience | Relevant Messaging | Budget Allocati
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Unlock the right Insights fransform
Your Business Potential

dMaDEUS

Demand360?

Establish profitable demand
strategieswith greater
visibility into the market, the
competition, and how you
stack up against them

HOTEL

Agencys60°

Expand agency booking
Insightsbeyond the GDS for a
total market view to improve
leisure and corporate sales
prospecting

RevenueStrategyc(

View all the forwardooking
demand and rate datgou
need- in one place to make
the most informed revenue
strategy decisions

DMO

AmadeusNavigatos60

CONFIDENTIAL & RESTRICTED

Seamlessly mergeir, hotel
and sociodemographic data
to uncover every step of the
G0N} @St SNQ&A 22 dzNy S«
develop powerful destination

marketing strategies.
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- H TheDemand3608advantage

How do you develop winning demand strategies the
Increase revenue and profitability?

Elevate group
business strategies
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A View forwardlooking ADR and . A Analyze pickup and demand for your Gain insight into the group business =
RevPAR rankompared to your Ll underperforming segments and your competitive set hasn the 2
competitive set W channels to help you maximize your booksby understanding group block E
_ _ : 2 revenue and profitability and pickup by day a
A Viewforward-looking occupancyy | =
property and across your competitive A Understand youD2 YLISGA GA @S View soft months and make 8
set Bl most successful segments and corrective decisions well in advance
{ ey i channels and create strategies to shift by viewing the longelead-time for
9l A Assess theource markets of i | share in your direction groups and optimizing your quotes
20 travelersinto your property, market, i
N and competitive set to inform - A Filter data by segment, subegment, Make smarter decisions by leveraging
= R , demand and marketing strategies 5 channel, and sughannel trends to the only source of future group
o M Ml getprecise and actionable insights performance data
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Amadeus Advisdt Chat
Talk to Your Data.

dMaDEUS

Designed to provide clear
responses from natural
language engagements:

aMaDEUS \ = =" Quickly get answers to
important questions

Easily navigate data

Remove the language barrier
with multi-language




Oneintuitive guest
experience & design

Convert direct bookings with a streamlined,

personalized guest journey, showcasing your brand
story

Depend on our iFhouse creative teano help you:

¢ 60

Attract and engage Convert guests Engage shoppers
guests with a tailored & with personalized
with the right streamlined ads, pricing, and
content at the right shopping offers informed by
time on the right experience their guest profile
channels data
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Work with partners Challenge your teams
who support breaking  to find ways to embrace
down the silos to technology that
ensure your Success supports you on your
journey
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