










Since the public launch of ChatGPT in late 2022, 
the buzz around Generative AI has been 
relentless.
 
• For the travel industry, AI has been hailed as 

a transformative force, promising to redefine 
how we search, plan, and book trips. 

• In fact, many even declared AI the defining 
trend for travel in 2024.

While we’ve seen an emergence of AI-powered 
travel startups, OTAs experimenting with AI-
enhanced search functionalities, and even 
airlines integrating GenAI into customer 
chatbots, the tangible impact has been limited.

https://tnmt.com/airline-chatbots/
https://tnmt.com/airline-chatbots/






89% of Travellers turn to 
Social Media for Travel Inspiration

Source : Phocuswright’s Scroll, Heart, Fly: Social Media’s Impact on Travel 2024



Travellers draw inspiration from 
a multitude of sources

Online Video is the 
#1 source of 
travel inspiration
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YouTube & Meta has the strongest combination of user 
reach and engagement.



TikTok & IG are Digital Menus

Google itself has acknowledged this shift. Prabhakar Raghavan, a 

Google Senior VP, revealed that “nearly 40% of young people prefer 

TikTok or Instagram over Google” when looking for places to eat lunch. 

Social is 
the New 
Search — 

• For many users, your Instagram feed is your menu, and your TikTok is your vibe 

check.

• Platforms reward visually rich, narrative-driven content, which is exactly what the F&B 

world thrives on — from sizzling street food to luxury tasting menus.

• This trend also ties into the rise of "imageability" — designing dishes and spaces that 

are intended to be shared online



2025 will mark the year markets catch up—and when social media cements its place as the 
next frontier for travel bookings.



When choosing hotels, travellers aren’t just booking rooms. They’re 

booking tables. Hotel restaurants are significantly contributing to hotel 

revenues**, so hotels are stepping up their dining experiences and 

travellers are paying attention. Positive reviews about hotel restaurants, 

chefs and bars increased by 40% YoY on Hotels.com.***

Nearly a third of travellers say that room service 

from a famous restaurant in the hotel would make 

them more likely to book, while 31% say that 

restaurant tables reserved exclusively for guests 

would be their top reason.*

Hotel Restaurant 
Renaissance

**Smith Travel Research—‘The resurgence of the hotel restaurant’, Forbes. ***Based on hotel 
review data on Hotels.com between 1 Jan. 2024–4 July 2024 vs 1 Jan–4 July 2023.







In 2025, successful marketers will focus on
creating integrated, omnichannel strategies 
that provide a consistent experience at every 
touchpoint. This means that the funnel will 
need to be flexible enough to accommodate 
multiple entry and exit points, allowing 
customers to move through stages in a non-
linear fashion.









Driving Awareness Leveraging Customized Videos  

BRAND DESTINATION TRAVELLER
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GENERATIVE AI SHOOT IMAGE





Video Views 

Follower Growth 

Post Boosting
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Driving 
Consideration & 
Audience 
Growth 

Consideration Driven 
Campaign Objectives 

Target 
Audiences at 
Conversion 

Stage 



Driving Consideration Through Social Media 
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56% of Consumers
believe that companies should adapt their marketing strategies 

to local cultures and custom

Source: Journal - Perspective Chapter: Culture in Marketing Communication





Leveraging 
Generative AI 
for User 
Customisation & 
Localisation 

Leveraging generative AI for user 

customization and localization empowers us 

to create highly personalized and culturally 

relevant content at scale, enhancing 

engagement and driving more meaningful 

connections on Social platforms.















Leveraging AI-driven campaigns like A+SC  for Conversion 



Influencing Conversions Through Social Media 



Key Takeaways
Actionable insights shaping the future of social media strategy in hospitality

1. AI is Reshaping 
the Social 
Funnel

From awareness to 
conversion, AI is enabling 

hospitality brands to 
deliver highly personalized, 
culturally relevant content 
at scale — and in real time.

2. The Funnel is No 
Longer Linear

Consumers move fluidly 
between touchpoints. 
Success comes from 

designing flexible, full-funnel 
strategies that adapt to how 
guests browse, engage, and 

book

3. From Scroll to 
Stay — Social 
Drives Real 
Revenue

Hotel restaurants, 
experiences, and even 

room bookings are 
increasingly influenced by 
social media. Strategic use 
of content, creators, and AI 

tools can turn 
engagement into 

occupancy.
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