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Purpose — Youl!

=
O Assisting hoteliers
C working in Sales/
s Marketing/ Revenue

CERTIFICATION

OPTIMIZE to connect with

industry and develop
REVENUE their skills & careers
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Regions & Resources

TOOLS & EDUCATION

z Access to useful marketing, revenue, sales tools and
special Member rate educational opportunities through
HSMAI Academy

@ — INDUSTRY EVENTS

L/ Special member pricing on all HSMAI programs,
events and publications including the annual
P i o Revenue Optimization Conference (ROC)
LATIN AMERICA
@ %  INDUSTRY INTELLIGENCE

e Monthly Insights on latest trends, best practices,
EUROPE and case studies for sales, marketing,
- and revenue optimisation

@ @iz PEER NETWORK

Local, national and international contacts

MIDDLE EAST

| i TR e 200  GLOBALMEMBERSHIP
ST T e & Opportunity to participate in programs and events in
ASIA PACIFIC multiple markets globally at special member pricing
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Individual Members
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Hotel Organizational Memlbers

BWH | Hotels Hilton IHG o \\arrott
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IHCL.  {yarT wynbHam Poforred  namnsay =

THE INDIAN HOTELS COMPANY LIMITED HOTELS & RESORTS SINGAPORE

-9 OUTRIGGER |
0, \ m ¢ CHOICE OMNI+ HoTteLs
\/E NETITAN M(,:'\M—péETEQRTS kimbridge HoeTELs & RESORTS

RUBY: Atrium Hospitality ¢ Concord Hospitality ¢ CoralTree Hospitality Group ¢ Kessler Collection ¢ KSL Resorts ¢ Loews Hotels
¢ Marcus Hotels & Resorts ¢ MMGY Global ¢ MyDigitalOffice ¢ Prince Resorts ¢ Regency Hotel Management ¢ Remington Hotels



HSMAI Asia Pacific — 2 Key Areas

hsma1 hsmai
ACADEMY

Professional Society of Commercial Hoteliers Futureproofing Your Career

Globally recognised Certifications
Conferences, Events, Networking, Intel and Training for Hoteliers
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APAC Conferences & Meetings

Vo By Region, Country, Cit
COMMERCIAL I RESORT y Region, Country, City
STRATEGY MARKETING T v

CONFERENCE CONFEREN
R E G I O N AI. i 2‘ A Crmmercial Strategy Event ™

Chief Commercial Officers Commercial Leaders
APAC AUSTRALIA
h o EH %g a a
Smal SINGAPORE 29-30 May 2025 hsmai #2 PHUKET 2 October 2025 hsmai hsmai
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FORUM FORUM i
Elevate your Revenue Optimizatiol | ize, Optimize, Hogg:,fg‘"e

NATIONAL ' —
NE\;CQ’HE{LHI
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hsmal SEOUL 20 June 2025 hsmal DELHI 1 August 2025 St




el 10)"[:-8V[-B why POWER-UP?

EDUCATION & NETWORKING EVENT

= Meet
Build Community/ Network
= Share
Connect
= Learn
Knowledge Xchange
= Unwind

Jratoepai Casual/ People Focused

meet share learn unwind
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Commercial Strategy Conference

Pre-Con - 28 May Day 1 - 29 May Day 2 - 30 May

COMMERCIAL STRATEGY C_ONFERENCE.

I COMMERCIAL ... [ COMMERCIAL
A\ STRATEGY = STRATEGY
CONFERENCE CONFERENCE

CONFERENCE

hsma1 SINGAPORE 2930 May 2025 hsmal SINGAPORE 29-30 May 2025

W" ey ’ COMMERCIAL COMMERCIAL
\k STRATEGY MASTER
5 CONFERENCE CLASSES

o

SINGAPORE 29-30 MAY 2025
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HSMAI Trailblazer Awards

e « Anyone can enter, free entry
| of « Any project or campaign in APAC

TRA“_BLAZER * |Innovation gets votes!
AWARDS 1 I - Berecognized as a leader

THURSDAY 296 MAY 2025\ | |+ Greatf (Educational) prizes
N\ I + Youdon't have to be a big brand to win!
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Learning & Development

hsma1
ACADEMY

Future Proofing Your Career

FUEL SALES # INSPIRE MARKETING # OFTIMIZE REVE '



Academic Partners & Collaborations

BOSTON ’ N
. Cornell University

JOHNSON & WALES

U NTV ERSITY

8 MICHIGAN STATE Q&b SINGAPORE Singapore
‘\ UNITVERSITY THE HONG KONG T nOLECT Polytechnic
POLYTEC} L;\u(t U}NI\’L RSITY TECHNOLOGY S y
5 BT
roini (@ NEW YORK UNIVERSITY
VI e UNLV SITY or

ancs HARRAH EIAWARE
VIRGINIA POLYTECHNIC INSTITUTE L@" Pel I I I COLLEGE OF

AND STATE UNIVERSITY UNIVERSITY 0f PENNSYLVANIA HOSPITALITY

¢ Boston University ¢ Cornell University ¢ Johnson & Wales University
¢ Michigan State University ¢ NYU ¢ Penn State University ¢ University of Delaware

¢ UNLV, William F. Harrah College of Hospitality ¢ Virginia Tech



Professional Cerfifications

Globally recognized Certifications

D I STI N G U I s H for Commercial Hoteliers




academy.hsmai.org

hsai - =
ACADEMY &% \&

4 CERTIFICATIONS

30+ ONLINE COURSES
2 CERTIFICATE PROGRAMS

s
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Connect with us...  asia.hsmai.org

fﬁﬁin(ed

You  Find uson
with tools, insights

{@d YouTube
and expertise they

need to grow their

FOLLOW US ON :
cadreersin sales,
(l marketing &
S MISSION
management

z 5 Like us on
Facebook

Provide hoteliers

HOSPITALITY SALES & MARKETING ASSOCIATION INTERNATIONAL !



hsma1

POWER-UP

EDUCATION & NETWORKING EVENT

HONG KONG
27 MAR 2025

meet share learn unwind

| DISTINGUISH
YOURSELF

. HYATT
" REGENCY"
] HONG KONG

amaoeus
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