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Flight Search Evolution
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Hotel Search Evolution
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Demand Heat Map - next 180 days
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https://otainsight.cloud.looker.com/dashboards/444?Stay+Date=before+180+day+from+now&Destination+Type=destination&Destination+Name+%28with+MI+support+info%29=%E2%9C%85Bangalore+%28IN%29

Flight Gds Searches
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India Demand level for next 120 days
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Flight Searches

India Demand level for next 120 days

Hotel Searches
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Search traffic

Chennai: Last 7 days searches for next 60 days
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Last 7 days searches
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Flight Searches

Meta_OTA FLight Searches and Meta_OTA Hotel Searches
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Flight Gds Searches

GDS Flight Searches and GDS Hotel Searches

Hotel Gds Searches
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New Delhi Hotel Pricing

Actualized (2023 through Dec ‘24) and Advertised (Jan‘25 onward)
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New Delhi Hotel Pricing

2024 Actualised
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New Delhi Hotel Pricing

2025 Advertised
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v Lead Time Price Impact, by City
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Macro trends

tend to create
winners & losers

Investments
Time and and training
The trustissues can drive
complexity of create the revenue, but
data most pain for need to be
management revenue aligned with
is increasing professionals team needs

Larger players are
ahead of the curve in
Al adoption and are
seeing productivity
gains in terms of
managing more
properties per head

We are early in the Al
adoption lifecycle but
there is real risk in
failing to train and
equip teams for the
future
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