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317%

Increase in 2023

Year on Year
Increase

20 7%

Increase in 2024

in Flight Yy
searches 92%

Increase in 2023

237%

Increase in 2024
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Key Highlights:

- Graphs show flight
search evolution over
the last 1 year into the
respective GCR cities

- Hong Kong current
week’s index sits at
x1.18 for flight search
and x1.04 for hotel
search

Source: Lighthouse
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Flight Search Lead Time Evolution
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Hong Kong Next 180D Market Demand

EOY High
Season
Golden Week
2025 CNY
||“| |‘| || High weekend travel demand | “|| | |‘||
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Hong Kong:

Next 180D Meta /
OTA vs. GDS Hotel
Search

- Varying demand and
search patterns

- Same source markets?
LOS patterns?

- Collaboration between
Sales & Revenue Teams

Hotel Searches

Hotel Gds Searches

Meta / OTA Hotel Search Level
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OTA / Meta Hotel Search LOS Evolution
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GDS Hotel Search LOS Evolution
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Market Occupancy
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“ Key Feeder Markets to Hong Kong

@ Mainland China Mainland China @ Mainland China
a Taiwan Macau Macau
@ Macau Taiwan a Taiwan
United States Philippines ’ Philippines
T
. Japan United States K7\ South Korea
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and Others
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“ Next 60D Top Flight Searching Countries

¥ Flights (Meta/OTA) || X Flights (GDS)  Ta Hotels (Meta/OTA) % Hotels (GDS)

Search level
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“ Next 60D Top Hotel Searching Countries

—~
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“ 2024 vs. 2023 Pricing Recovery

Destinations comparison (% change) for Hotels
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“ Lead Time Pricing

% difference vs final price
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Benchmark against your market and your competitors

Spot trends in your performance compared to your market & competition

é Overview Market Rates v  Revenue Benchmark 9
< > Feb 6,2024 - Mar 7, 2024 v  Allsegments ¥  vs.STLY v Pickup vs.7 d.ago v & Sync in progress
Performance overview Viewby Day v B ®

Sat Feb 10, 2024 - Pickup vs. 7 d. ago - vs Market class

ADR RevPAR ADR difference

3/26 +25.8pt 1 139

100% Occupancy ranking Occupancy difference MPI (Market Penetration Index) 160
g
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