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Hyper-personalization: Using data analytics, AI, and automation to curate unique and tailored offerings

Importance: Enhances guest satisfaction, loyalty, and provides a competitive edge.



For every point increase in satisfaction

• 12% are more likely to return

• 21% more likely to share positive reviews

• 81% of very satisfied travelers were also 
promoters

• Personalized interactions increase promotion by 
up to 29%.



Global AI in travel market was valued at $81.3 

billion in 2022 and is expected to reach 

$423.7 billion by 2027, growing at a CAGR of 

35% between 2022 and 2027.



Marketing
▪ Collaborate with agencies to recommend personalized 

travel experiences based on user profiles and past 

behavior.

▪ Suggest nearby attractions, restaurants, or events 

tailored to individual preferences.

▪ Customize loyalty rewards based on guest 

preferences (e.g., room upgrades, spa /dining offers).

▪ Personalized emails / push notifications to loyalty 

members.

▪ AI algorithms identify potential guests on social 

media.

▪ Deliver targeted ads or sponsored content to specific 

demographics.



Commercial Teams
▪ Analyze guest data to identify upsell opportunities 

(e.g., room upgrades, late check-out).

▪ Cross-sell services (spa treatments, tours) based 

on guest interests.

▪ AI-driven pricing adjustments based on demand, 

seasonality, and guest behavior.

▪ Personalized promotions for loyal guests.

▪ Adjust room availability and pricing dynamically 

based on real-time demand.

▪ Optimize revenue by offering discounts during low-

demand periods

▪ Customized sales pitches based on prospect 

preferences.



Reputation Management
▪ Sentiment Analysis using natural language 

processing (NLP).

▪ Address negative reviews promptly and personally.

▪ Identify recurring issues and implement targeted 

improvements. 

▪ Personalized Guest Engagement – Including 

upselling

▪ Predictive Insights including anticipating potential 

problems (e.g., service delays).

▪ Address issues before they escalate, improving 

guest satisfaction.



✓ Start small 

✓ Focus on high-impact and high-value quick wins

✓ Identify proofs of concept (POC) driving up KPI

✓ Process automation & ML - Time and monetary 
investment

✓ Test and Adapt 

✓ Validate or abandon

✓ Measure results, Concepts and iterate. 

✓ Work towards moving high-value POCs to scale.

Next Steps



Play with AI and know its capabilities

▪ This Person Does Not Exist - Random face 

generator allows you to create images of people don’t 

exist - with a single click. 

▪ Craiyon - Draws images from text prompts, takes up 

to 2 minutes to generate 9 images you can then 

choose from. 

▪ Murf.ai - AI voice generator - generate voice from 

text or tweak your own voice. Adjust both pitch and 

speed for the AI-generated speech. 

▪ TLDR This - Summarize any link, choose the output 

between short and detailed summaries



AI Summary of Reviews

Marketing 

Video created 

using multiple 

AI tools
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