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On-the-books for Q2 2024 vs. same time Iast year and 2019 Highlights

o North America o Europe o Greater China « O}A|O} I|Q|,% N elstie=
2024: 66.3% 2024: 70.3% 2024: 53.9% MM A CHE X 20|
2023: 66.1% 2023: 69.8% 2023: 56.3% 20194 HCI e Mego
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o Latin America o Middle East & Africa o Asia o South Pacific
2024: 54.6% 2024: 54.1% 2024: 61.7% 2024: 66.7%
2023: 55.1% 2023: 54.7% 2023: 60.0% 2023: 65.3%
2019: 55.0% 2019: 54.8% 2019: 60.3% 2019: 71.7%
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Top airline searches vs. bookings for June 2024

OIS S A 83
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1 Seoul, South Korea = Seoul, South Korea Legend 7|dte 2 MZ21}
EFO|H[O[Of| A LE= Zd & L|CF.

Searched Cities Vs Booked Cities

booked cities

2 Taipei, Taiwan = London, UK position dropped from
3 Hong Kong, HKSAR Taipei, Taiwan e %@ﬁgzﬂ-‘?—l
4 US: Others Tokyo, Japan P7105 domimoroved
5 London, UK Busan, South Korea E;’o”;:za“““ s
6 Singapore Hong Kong =
7 Tokyo, Japan A Frankfurt, Germany EEEEZES;:::;Z °
8  CN: Others N Bangkok, Thailand "
9 Bangkok, Thailand N Singapore Not one of the top 10
A

10 Los Angeles, USA Paris, France

Source: Amadeus’ Airline Analytics as May 27, 2024
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Highlights
Top air bookings into Seoul for June 2024 vs. last year & 2019 . NZeotEm g1
QA= 2B
. Rank Rank Rank2 o= TS OHHAE
Booked Cities Vs. 2019 Volumes 2019 2023 024 AbQ
o
Jeju, South Korea 1 = 1 = 1 Al
Tokyo, Japan 116% = 2 = 2 =3
o O
Osaka, Japan 126% = 3 = 3 10—?—|
L35H
Fukuoka, Japan 133% 7 5 A 4 Z5 SR
CHA]
Bangkok, Thailand 101% N 6 7 5
Hong Kong, HKSAR l 11 A 6
Taipei, Taiwan v 8 A 7
Da Nang, Vietnam A 7 N 8
Nha Trang, Vietnam 189% A 14 A 9
Qingdao, China 11 4 17 A 10

Source: Amadeus’ Airline Analytics as June 6, 2024
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Jan — May 2024 vs. the same time last year and 2019 At

Room Night

_125.5%
42,457 112.1% 10278 41,468 125.5%

33,853
3,608
I 145.4% [98 3%

m2019 m2023 2024

HOSPITALITY SALES & MARKETING ASSOCIATION INTERNATIONAL

Rate Type Mix « 20243 30| SO EHAM
GDS Room Nights&=
2019t At D=
S7t5t=

ol A
AN H

71 2F 0| HIFHY
3oz o=

et AL T,

® Non-Neg = Corporate

Consortia




-

W\ U

s 1

v
1 ey
[ oY\

4 1 ___&
.. I )

o 1 i S

)

L]
—

[T,

EEEEEE DR

NFIDENTIAL & RESTRICTED

L InkLle] AR o Zord OE ofglo X7t
Rpeloz 017 7| x| &0l Aere ZEx0l s} ool thet

X 2|8 o 8= AR oleIzt 2US7L
o e o

Amadeus. It's how travel works.

‘ ’
HOSPITALITY SALES & MARKETING ASSOCIATION INTERNATIONAL I? S m a

ALES # INSPIRE MARKETING ¢






C|X|& AS
(XS HES WY 7| 7hE of

AHEHI TAER2O, Ol




QIZX| STt DAIR] Y2 FR3)of 2 7|

49%°2| S AL EE|E| 7|52 A7 A A0 =7t 0iF 0| 72| S 0I5t S5t dHS /Holeidte O t8s & =
UCED AMBHI QGHE A SR 1d S 7MY S 7|22 AU, MY BE2 He2 R H S SR 2

HYLICE,

CHS 1270& 2tofl
JIE Z= QB 7|a

36% 29% 28% 28%

Al (e.g. chatbots) and Digital payments Data analytics Cloud computing Self-service technology
machine learning

© Amadeus IT Group and its affiliates and subsidiaries

33% 30% 28% 28%

Machine learning Extended reality Al (e.g chatbots) Digital payments Robotic
process automation
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- Departure Return date
- date
“-- Xdays ---»
Display . Meta Property - e Disola
Video Ad Promotion Ads PPC brand Ads rey PPC CRM Ads

Prospecting Ad Remarketing Ad

! t ? ? ?
T T F [T 7o Jap NIRPRRI

SOCiﬁ‘l Search on
Prospecting Ad Travel blog : ;

i — PPC Generic Ads Metasearch Ads social/video
Flight _ Hotel Hotel Name o Remarketing Ad
search i~ Destination B oo —x Search RS

Googe (CRM)
Search st s
. —
‘ ) Destination : !q
| weather research ... ==
Destination : e

activity research
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aMaDEUs File v Flows Vv  Service Hub [

>_ New command page Enter an action (example: "Retrieve" or "Launch Smart Flow") - U “ 5-STAR LUXURY HOTEL

M Booking file 1 Owned by CHITC8102 X
Customer view <
®© — @ ® ® .
) Search Browse Booking Confirmation N

1752 hotels in Kuala Lumpur

Modify search
Thursday, June 20, 2024 -Sunday, June 30,2024 | 1xAdult

Return to previous version % Sortby| Default w ‘ Q Janda Baik
Meat plan Ny The Ruma Hotel And Residences Setapak
Payment v @
! From USD 124.74 ] 9 s / @
Hotel rating A il \ 7 7 : Ampang
) ! ] £ Kampong
& g g PARKROYAL COLLECTION Kuala Lumpur Kuala Pangsun
O+ [ rore ] 5 @ P & +1more =4
O © 0.7km from city center Hulu Langat
Hrs (1] g —
- MYR SD ) @dr 7
From 723.60 (USD 151.54) 22 ’ P
O Per night @ {Bukit Raja &)
: '
roviders G Renaissance Kuala Lumpur Hotel and Convention Centre First class Kapar \ N @f i
D & O = thsmore == ©Q Subang Jaya
g
ot X © 1.2km from city center \ v‘_ (o3}
otel name > Nl 5 X
Multiple sources 4 @7 4 \ &1 e
{ = 4
o From MYR 503.99 (USD 105.55) HanciRKiang
| Q Search | Per night /,//
(e \ SR8
Sheraton Imperial Kuala Lumpur Hotel First class / Dengkil
Amenities & accessibility A (LY = % ® H & +~Tmore ﬁlﬂg,(k;// A= &3
@ from city center ) ¥
e ie Multiple sources V4 .
1/fSemenylh
== From MYR 491.71 (USD 102.98) {
l Q Search orselectup to 6 7‘ Per night > L\
Telok Panglima \
| 2 miles. Skm

Traders Hotel Kua

—
S
Internet Acce... Air conditioni... m - ® @

© Main Page ™ Booking file 1 Office ID: CHITC8102
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HOSPITALITY SALES & MARKETING ASSOCIATION INTERNATIONAL S l l l all

# INSPIRE MARKETING # ‘

la Lumpur Garang 7//;5"“(‘ \ I

o

-

£ +1 more

y
|

8] 2026 TomTom, ©202¢ GrabTax, © 2024 Miccosoft Corporation. EDREARANG [ Terms (1]
B ¥ L ¢




Amadeus. It's how travel works better.

HOSPITALITY SALES & MARKETING ASSOCIATION INTERNATIONAL

dMaDELUS




Amadeus. It's how travel works better.

HOSPITALITY SALES & MARKETING ASSOCIATION INTERNATIONAL

# INSPIRE MARKETING #




91%

Intelligent search optimization to
promote less popular destinations
and reduce over tourism

87%

Systems to manage transparent data
reporting

85%

© Amadeus IT Group and its affiliates and subsidiaries

Software to give insight into the
environmental impact of different
travel choices
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3-9- O|- I:|-—TI— I:II- 9}1 =) y = Gen Al to suggest more sustainable

travel options

76%
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Thank You
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