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Customer Booking Behavior and Trend Change as seen through Data
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Flight Search Evolution Index

2.0

1.0

0.0
2023-01-01 2023-03-01 2023-05-01 2023-07-01 2023-09-01 2023-11-01 2024-01-01 2024-03-01 2024-05-01
week ending on Sunday
— ¥ Gangwon-do (KR) — Busan (KR)  — Jeju (KR) Seoul (KR)

Source : Lighthouse
HOSPITALITY SALES & MARKETING ASSOCIATION INTERNATIONAL




B3 AT X1 6T U7 ST ZM ST (M E, BN HT, ZIE)

OTA / Meta Hotel Search Evolution Index
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N Taiwan 13.8% 4.5 Japan 18.7% 2.4
. | . ]
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Top searching countries

Countries Avg.LOS

X Taiwan 62.9% 4.4
(e

, Japan 11.8% 0
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. ]
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United States 4.6% 4.8
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