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2%0 ESSENTIAL DIGITAL HEADLINES -

3 OVERVIEW OF THE ADOPTION AND USE OF CONNECTED DEVICES AND SERVICES

OLOBAL OVERVIEW

TOTAL UNIQUE MOBILE INDIVIDUALS USING SOCIAL MEDIA
POPULATION PHONE SUBSCRIBERS THE INTERNET USER IDENTITIES

8.06 5.60 5.30 4.95
BILLION BILLION BILLION BILLION
URBANISATION vs. POPULATION vs. POPULATION vs. POPULATION

57.2% 69.4% 65.7% 61.4%
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