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Together,

we reimagine
the digital guest
experience.
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Global Guest Experience Benchmark Report 2023
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e Global Review Index (GRI) evolution
Reviews were collected from 60 review sites and online travel agencies in 68 languages « Review Response by Star Rating

* Department Scores

« Top Categories Affecting GRI

STAR
RATING 3-star: 3,418 hotels A-star: 3,442 hotels 5-star: 2,640 hotels
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Z A7: Shiji ReviewPro Global Guest Experience Benchmark Report, Years in Review 2023
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What Do
Guests oo

Ambience

Bed

Most About In
Reviews?

Security
Value
Bathroom

Internet

Technology
Maintenance

Medical & Health

Z A : Shiji ReviewPro Global Guest Experience Benchmark Report Q3-2023
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Inspiration Booking Pre- Arrival Arrival Stay Dine
OTA, Reviews OTA, Booking Engine Welcome email Mobile check-in Activities bookings Mobile Ordering
. Al Chatbot Online payment Pre-arrival Check In Upgrade, In-stay survey Loyalty Program

Guest Messaging Mobile Pay

Post- Departure Departure
Thank-you email! Mobile check-out
Post-stay Survey Integrated payment
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The Challenges
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0§ 2 (Revenue) W Th(Reputation)

A 1-point increase in a hotel’s
Global Review Index™ equals up to:

+0.89% +0.54% +1.42%

in ADR in Occupancy in RevPAR

'I t =2\ Cornell University
School of Hotel Administration
REVIEWPRO >/ The Center for Hospitality Research
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Visit our table

Grand Ballroom Foyer

HF S 2~ (Charles Park)

Sales Manager- South Korea
E: heungsu.park@shijigroup.com
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