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Catalysts for Change: Building the
Hospitality Ecosystem of the Future
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dMaDEUS

As a traveler, what is
Important to you?
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The future of travel

SEAMLESS END TO END EXPERIENCE

PERSONALIZED EXPERIENCES
DIGITAL FIRST

PEACE OF MIND

SUSTAINABLE
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Serving all areas of the travel
community
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Catering

Website &
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Navigating Roadblocks

Lean teams
must do
more with
less

'Y RSdzad LGQaA

Increased
customer
expectations
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Maintaining
customer
relationships
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Smaller
contracted
booking
windows

Fundamental
shifts in group
travel

Increase focus
on
sustainability
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With these priorities
INn mind ourTIPS FOR
HOTELIERS



Digital experiences
gained renewed prominence
during the pandemic, with
travelers now expecting them
as standard
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Effective use obuSsINess

Intelligenceinsightsand
media campaigngo build a
comprehensive mulkchannel
distribution strategy is vital for
demand generation
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Embracingechnology is a must to

optimise hotel operations manage
critical events, ane@levate guest

satisfaction5 2y Qi 06 S |
Innovate!
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FOCUS ON PERSONALIZATIO

and be committed
preserving and regeneratingj
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T For Leisure ~ & For Business

ATravel Region: /7 L ‘ A Travel Region: APAC
Everywhere 8

. AFrequency: every 2
AFrequency: ) | \\\) mor?ths 4 4
Bleisure annual /A
trips with friends
and family
respectively
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