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So 

Advertising technology, often referred to as 
AdTech, refers to tools and platforms used to 

deliver, target, measure & optimise 
paid digital media campaigns.

What is Adtech?



Paid Digital Channels

Walled Gardens Everything else

Walled 
Gardens

• Social Media
• eCommerce
• Search
• Super apps

• Open internet (Web/App) 
• Connected TV / OTT
• Digital OOH
• Digital Audio

Programmatic



ADTECH LANDSCAPE 2023

Most solutions 
are built for

Programmatic

Source: Playwire 2023 Adtech landacpe

https://www.playwire.com/blog/adtech-landscape


Programmatic is the use of automation 
technology to buy and sell ads across digital 

media channels

What is 
Programmatic?

TECH DATA INVENTORY ML / AI

target the right person, at the right time, with the right ad 



$50,000
4 WEEKS

$20,000
4 WEEKS

$25,000
4 WEEKS

Manually buying ads in hopes of reaching your audience 

The Traditional way 



TARGET AUDIENCE

Using automation to target audiences you want  in real-time

The Programmatic way 

AGE

gender

INTEREST
behavior

PURCHASES

DEVICE

LOCATION

1ST PARTY

3RD  PARTY

CATEGORY

TIME

BIG DATA



Global 2023
Adtech market

$839B
USD

$176B
USD

APAC  2023
Digital Ad Spend

GroupM, 2023 Global Mid-year Forecast 

GMI Dec 2023 Adtech Report GMI7614 

Opportunity 
for APAC to 
take advantage 
of Adtech 
solutions 

https://www.groupm.com/mid-year-advertising-forecast-2023/
https://www.gminsights.com/industry-analysis/adtech-market#:~:text=AdTech%20Market%20was%20valued%20at,in%20ad%20formats%20and%20platforms.


Debunking Myths

Programmatic 
is bidding on left 

over crappy 
inventory

Programmatic 
doesn’t perform

Programmatic 
is a lower 

funnel tactic



$4 CPM

Open Exchange
Bidding on audiences

$15 CPM$10 CPM

Ways to buy Programmatic

* Rates are not accurate and used to showcase difference in price

Private 
Marketplace
Closed curated list of 

publishers

Programmatic 
Guaranteed
Acts like a Direct IO



Programmatic Ad Formats & Channels

IMAGE/
BANNER NATIVEVIDEO AUDIO

RICH 
MEDIA

DESKTOP & MOBILE / TABLETCONNECTED TV / OTTDOOH

DCO

DIGITAL AUDIO



Dream
Plan
Book

Inspiring
 the dreamers



What happens 
after search?

First organic search result for: 
“Best family holiday destination in Asia”



Your AD

Contextual Technology

Scan and interpret content on a 
web/app page to place your ads 
beside relevant content the user 
is actively consuming in real-time

• Customizable – build custom 
segments with specific words 
and phrases

• Brand safety –block negative 
keyword combinations and 
content on a page-level





Adtech solution that loads creatives instantly, 
using adaptive streaming so they appear in the 

highest quality and with less data waste

Reduce CO2 Emissions





Which means 

30% of all video 

and display ads are 
not in view

APAC’s average 
Viewability rate is

70.5% 

IAS H2 2022 Report

Display:  50% of pixels on 
screen for 1+ sec  after 

ad has rendered

Video: 50% of pixels on 
screen for 2 
continuous secs 



Traditional Ad

Live load test times

Traditional Ad: Download

3X
faster

• Instant load times

• Maximum quality

• No file size limit

• Slow load times - 3.5s to load ad

• Poor quality

• 1-2MB file size limit

Streaming

CO2 impact

-26%



Faster load times
=

Increased viewability



• Full HD banner video ads
• Hybrid banner + image
• Shoppable ads
• Carousel ads

• Stream HD video to any display format

• Reduced media ad serving costs

• No file restrictions

• Increased performance (-20% CPA, 
+120% CTR, +24% CVR)

• Emissions  savings dashboard

• Free ad adaptation & ad format build

More             Benefits… 

Free creative adaptation & ad-format builds



largest AI /ML driven algorithm-as-a-service 
solution, supercharged DoubleVerify’s 

fraud, viewability and attention data to increase 
desired KPIs and mitigate media waste 

Improving Performance



• Turnkey solution for advertisers

• Custom AI bidding algorithms

• Choose KPI that matters most

• Ex. ROAS, qCPM, Attention, etc

• 500,000 monthly models- constantly learns & builds

• Available on DV360, YouTube, TTD & Xander, 

Objective: 
Assess the impact of the AI on 
Icelandair's digital ad efficiency

Goal: 
Maximize online flight bookings 

Solution: 
Leverage Scibids AI via DV360’s 
custom bidding tool across 11 markets

- 70%
Cost per booking

10X
ROI



Impact & influence throughout their day



Personalisation

Dynamic Audio Ads

Dynamic elements

• Voice Over

• Background music

• Sounds effects

Dynamic Triggers

• 1P data
• Day / time / weather
• Location
• Behaviour
• 3P data / feeds

Measurement

• Foot traffic

• Sales lift

• Cart value

• New Customers
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• CAMPAIGN 
STRATEGY

• CHANNEL 
OPPORTUNITY• CREATIVE VISION





>2 billion people watch videos on 
Facebook each month

Top social media channels 
Facebook, YouTube & IG



Inspire



85%
of APAC users watch at least one 

video to prepare for their leisure trip



Give recommendations





Build the right content 
for the right channel

Create content.
Repurpose content.
Adapt content.
Test content.

Be POS  specific



Use the right channel to 
engage with your local 
audience

Be channel 
specific



ConversionAwareness

Be targeted

Use the messaging and 
format based on our 
primary objective.

Target your audience 
based on their prior 
engagement.

While being locally 
relevant (and funny).



When done right, collaborating with 
influencers is one of the most cost-
effective ways to generate high-quality 
content for your property.

The right audience
The right message
The right channel
The right content

Back to Basic with 
Influencer Collaborations



Always 
remember 

to listen 

Content score 

and social listening
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