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THE STATE OF
DISTRIBUTION How is Distribution
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¢« Survey Demographics

By Region By Hotel Size By Job Title

B Revenue Management

= Independent Hotel
m Distribution

m APAC ENORAM mE ‘ .
Hrope = Regional Hotel Chain
= Large Hotel Chain m Marketing
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* Most Hotels were Trying to Solve the Problem of Reporting & Analytics with

their Technology Purchases

71% £ -

Large Hotel Chains Mid-Size Hotel Chains Independent Hotels
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e« On Average, Hotels Spend up to 2 days a Week in Reporting

B 6-8 Days a Month

B 3-4 Days a Month

m 1-2 Days a Month

Independent Hotels

Large Hotel Chains Mid-Size Hotel Chains
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e« Types of Manual Activities Teams are Involved in

Large Hotel Chains Mid-Size Hotel Chains Independent Hotels

Manually
Manually managing monitoring and 83% Manually monitoring
rate parity updating and updating content
content
o Manually '
Manually momtormg managing rate Manually generating
and updating content parity reports
Handling data entry Manually .
for marketing generating Manually managing
reports rate parity

campaigns
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e« The Biggest Factor for Deciding on a Solution

o o
57% = :
Ease of Scalability & A Clear Return
Implementation Stability on Investment
for for for
Mid-Size Hotel Chains Independent Hotels

Large Hotel Chains
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¢+ \Where are Hotels Investing the Most Amount of Manual Efforts?

e o
71% st $
Monitoring Optimizing Paid Identifying New
Rate Parity Campaigns Demand Channels
for for for
Mid-Size Hotel Chains Independent Hotels

Large Hotel Chains

HOSPITALITY SALES & MARKETING ASSOCIATION INTERNATIONAL




¢« \Where do they want to Reduce Effort Significantly:

Independent Hotels

Mid-Size Hotel Chains

Large Hotel Chains

» Creating and understanding reports

S # INSPIRE MARKETING # rl

= Updating and maintaining images and = Managing Rate Parity

descriptions
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¢+ Sourcing the Right Talent is the Highest Priority for All

o o
7% & e 58%
Large Mid-Size Independent
Hotel Chains Hotels

Hotel Chains
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:éo Book your Copy of Exclusive Insights by Participating in the Survey

100+ Hoteliers have already filled this

Scan the QR Code to

Share your Response
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