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Congratulations Heungsu (Charles) Park, CRME! You
are officially a Certified Revenue Management
Executive (CRME) and have proven your expertise in
hospitality revenue management. Well done! -, .

HSMAL is currently offering 20% off the regular price of
the certification application and exam fee. See if you
qualify and apply today: https://Inkd.in/gjJNKGV
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Lotte Hotels and Resorts Revenue Manager

e Heungsu (Charles) Park, CRME
4."’ 2¢ . @

I am very proud that | finally become a CRME, officially
acknowledged by HSMAI .
From property revenue management to HQ ...C{E7|

CRME

Certified Revenue Management Executive
This s 1o sidence that the
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has officially bestowed upon

Heungsu Park
quiEhing letters CRVE signfy¥ 7 20, experience. education. and senice to the Industry.
Ths g h aAthes ok p e equired for ths rence
ﬁ fugq yim.d ¢ HmeulbA
'\@f September 2020
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