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Historical Net Reservations (Airline Blue / Hotel Greleagific
Extract DateMay/05/2022(as of date is 3 days prior)

~Week01 MAY: 686.14Kir / 113.3KHotels (Air Approx. 2/3 back in comparison to Pre COVID)

Historical Net esarvations (Airine Blue / Wotel Green)
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Historical Net Reservations (Airline Blue / Hotel Gre&ojtralia
Extract Date: Apr/24/2022 (as of date is 3 days prior)

~Week 17 APR: 421.7K Air / 87.39K Hotels (Air Approx. 2/3 back in comparison to Pre COVID)

Market: Australia
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Source of FlightsPacific
Extract DateMay/05/2022(as of date is 3 days prior)

_Flights intdPacifidor May, June, July 2022
~70.6% Flights Originating from Australigh SydneyMelbourne

Origin Country



Source of FlightsAustralia
Extract Date: Apr/24/2022 (as of date is 3 days prior)

_Flights into Australia for May, June, July 2022
~88.3% Domestic Travel with Sydney, Melbourne and Brisbg

Top 18 Origin Country, Current Total Seats for Destination Market Selected Top 10 Origin Market, Current Total Seats for Destination Market Selected

Origin Market

Qrigin Country
Origin Country Origin Market
China
Malaysi W Australia W Sydney AU
alaysia
Q ty W Ssingapore W Melbourne AU
atar .
Fiii New Zealand Brisbane QLD
iji
; ! United Arab Emirates Hobart TAS Perth WA
United States X | Adelaide SA
Indonesia, Indonesia Canberra ACT W Gold Coast
" . | M United States old Coas
United Arab Emlrates] B i Cairns QLD B Singapore
New Zealand i
W Qatar M CaimsQLD
Singapore W Malaysia B Canberra ACT
Singapore Hobart TAS
M China Sydney AU B Hobar

Gold Coast

Adelaide SA  g.8%

77%

Perth WA

Melbourne AU

16.6%

Brisbane QLD

Australia




Demand36@& Occupancy by APAC Region
Extract Date: Apr/24/2022 (as of date is 3 days prior)

~APAC Currentr(light blue)in April exceeded Last0Occupancy and forward pace looking more positive
_South Pacific achieving higher occupancies presently (pink)

Occupancy by APAC Region
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Demand36 Hotels, Australia | Last Year vs
Current (YTD)

Australia YTD holding more occupancy than LY ahavitM ADR stronger

As of Week Ago

0.9%

Group

9.4%

As of Week Ago

9.5%

Group

1.2%
Group As of Week Ago

0.0%

Demand Summary - Current

Transient ADR (USD) RevPAR (USD)

43.2%
Transient As of Week Ago

42.3%

Demand Summary - Last Year

Transient ADR (USD) RevPAR (USD)

36.1% $184 $88

As of Week Ago

0.0%

Transient ADR (USD) RevPAR (USD)

© Amadeus IT Group and its affiliates and subsidiaries

Default: Australia for YTD as at Apr/24/2022 to same period 2021, 2020



S - Demand36@; Hotels, Australia | Last Year vs
Current (March / April)

March and April 2022 holding 64.4% occupancy

Demand Summary - Current

Total Group Transient ADR (USD) RevPAR (USD)
64.4% 10.7% 51.7%

As of Week Ago As of Week Ago Transient As of Week Ago

62.5% 10.9% 49.7%

Demand Summary - Last Year

Total Group Transient ADR (USD) RevPAR (USD)
55.3% 7.1% 43.6% $186 $102

As of Week Ago Group As of Week Ago As of Week Ago

0.0% 0.9% 0.9%

© Amadeus IT Group and its affiliates and subsidiaries

Transient ADR (USD) RevPAR (USD)

\ Default: Australia for March and April 2022 as at Apr/24/2022 to same period 2021, 202



= Demand36 Hotels, Australia | Last Year vs
Current (May)

May 2022 continues this trend sitting at 38% occupancy with and ADR of USD ¢

Demand Summary - Current

Total Group Transient ADR (USD) RevPAR (USD)

38.9% 15.8% 21.8%

As of Week Ago As of Week Ago Transient As of Week Ago

34.0% 15.4% 18.3%

Demand Summary - Last Year

Total Group Transient ADR (USD) RevPAR (USD)
31.3% 11.3% 18.3% $199 $46

As of Week Ago Group As of Week Ago As of Week Ago

0.0% 0.0% 0.0%

Transient ADR (USD) RevPAR (USD)

© Amadeus IT Group and its affiliates and subsidiaries

- "N o %}‘/ Default: Australia for May 2022 as at Apr/24/2022 to same period 2021, 2020



Demand36@ Occupancy LY vs Last Year vs Current
Extract Date: Apr/24/2022 (as of date is 3 days prior)

Occupancy climbed as at end of February 2022
March / April 2022 showed solid Occupancies and growth in comparison to LY

Occupancy - LY-1 vs Last Year vs Current
Market: Australia
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Demand36@ Occupancy as of a Week Ago vs Current
Extract Date: Apr/24/2022 (as of date is 3 days prior)

_Forward Pace showing longer lead times are beginning to come back

Occupancy - As of a Week Ago vs Current
Market: Australia
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Demand36@ ADR LY vs Last Year vs Current
Extract Date: Apr/24/2022 (as of date is 3 days prior)

_ADR (Note: reflected in USD) holding higher thatdsyd LY since end of 2021

ADR LY-1 vs Last Year vs Current
Market: Australia
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Demand36@ Occupancy % by Booking Channel
Extract Date: Apr/24/2022 (as of date is 3 days prior)

_ Direct largest Occupancy % by Booking Channel
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Occupancy % by Booking Channel
Market: Australia
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Demand36@ Room Nights Booking Channel Mix (YTD)
Extract Date: Apr/24/2022 (as of date is 3 days prior)

Current Year Room Nights Booking Channel Mix Last Year Room Nights Booking Channel Mix LY-1 Room Nights Booking Channel Mix
Market: Australia Market: Australia Market: Australia
B CRS oTA ' Direct W GDS B Brand.com [ Other

Other  CRS Other CRS

Other CRS

Brand.com

Brand.com
Brand.com

GDS

© Amadeus IT Group and I{S'&

Direct Direct Direct

_ _ dMaDEUs
Default: Australia for YTD as at Apr/24/2022 to same period 2021, 2020



Demand36@® Room Nights Booking Market Segment Mix (YTD)
Extract Date: Apr/24/2022 (as of date is 3 days prior)

Current Year Room Nights Market Segment Mix Last Year Room Nights Market Segment Mix LY-1 Room Nights Market Segment Mix
Market: Australia Market: Australia Market: Australia
Wholesale Wholesale Wholesale

6%

7% 108%

Discount

Discount Discount

Retail

Qualified

Group Sol Group
Qualified

Other

p and its affiliates and subsidiaries

©

Group Sold

ou

9% 8%
Other MNegotiated

Qualified 15%

10%

Other Negotiated

Negotiated

© Amadeus IT Gr

_ _ dMaDEUS
Default: Australia for YTD as at Apr/24/2022 to same period 2021, 2020



Demand36@ Booking Lead Time Market Summary
Extract Date: Apr/24/2022 (as of date is 3 days prior)

Lead Time growth-84 / 1530 / 31-:60

Booking Lead Time Market Summary
Market: Australia




Demand36@; Booking Lead Time by Booking Channel
Extract Date: Apr/24/2022 (as of date is 3 days prior)

_GDS Channel showing movement and lengthening of Booking Lead Time

Booking Lead Time by Booking Channel
Market: Australia
W oT

A Brand | CRS W Direct M GDS B Other

8% 39%

20%

0%
[15-38] [31-60] [61-90] 91-Above

dMaDEUsS



Demand36@ Booking Lead Time by Market Segment

Group / Negotiated showing movement and lengthening of Booking Lead Time

ooking Lead Time by Market Segment
: Australia

A
B Discount
9% —




Demand36@ GDS RooriNights, Australia

GDS Channel has showed strong growth since end of February 2022
Corporate market is returning, and recovery is taking place

GDS Room Nights
Market: Australia

- GDSLY-1 -+ GDSlastYear -e GDS Current

156k — 146.45k
143.56k
140.97k

| 139.23k 13533k
146k - 136.84k . 13414k 133.64K LEETE 133.11k

9%k 131 67¢ : 13181k 12982k 13077k ’ e
| - : 12826k 12829k
136k 125.46k o

128.2k 128.61k 122.44k . 122.33k
12516k 121.71k

126k 122.25k
5 126.68k - X
. 120.47k 112.67k

189.64k ’ 189.64k
116k —{¥ 11875k 11177k 18511k
101,46k 182.88k

133.81k

188k~ 108.49k

9k

86k —

71.96k

aﬂsak/'

45.14k

5 4
38.17k ! - spsac 3263k 33.58k - : . 32.64k
\28.46 26.83k . ’ o~

. - : 76.64k
\ 28.38k — _— —— 25 Elk ——“"\‘ h | X i 24.96k

2048k 181k .z X - 2585k 2536k a6k 2578k gsag 249k . p oy
\ 15117k 16 g2k 16.62k T == ) / 1547k 16.82k 16.62k 76.67k 76.20k

s Bk 15,5 h ' : ~*T8.1k

Malk e e 52k4 1431k 1586k 155k

484k -
7.25k 238k

Amadeus IT Group and its affiliates and subsidiaries
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% Growth

GD& Revenue, Room Nights, ADR: Australia
Extract Date: Apr/27/2022

Apr 2021

May 2021

Jun 2021 Jul 2021 Aug 2021 Sep 2021  Oct2021 Nov 2021 Dec 2021 Jan 2022 Feb 2022 Mar 2022 Total

Revenue 41465596 55264,291 38247928 20,657,770 17.208,708 19,298 384 20,253,597 32,293,025 28495321 20,598,329 35975,444 67,693,473 397,751,865

Year Ago  7.275,671

7,803,305 11,409,338 14,017,028 13,921,843 14,594,995 16,535,849 20,344,500 21,873,951 15,825,612 29,093,941 46,094,414 218,790,446

Growth ~ 4699%  6082%  2352% 47 4% 236% 32.2% 225% 58.7% 30.3% 32.1% 237% 46.9% 81.8%
Room Nights

Room NIghts — 268,614 352884 248,045 141,599 125,730 135 287 145705 230,349 188,395 129952 247857 424669 2,642,390

Year Ago 59,544 75,277 101,902 118,005 111,455 115,130 128,250 155,732 152,003 108,122 203,021 312,750 1,651,491

Growth 2846% 368.8% 143 4% 202% 12.8% 20.1% 13.6% 47.9% 23.9% 20.2% 22 1% 35.8% 60.0%

ADR 154 157 154 146 137 140 139 140 151 161 145 159 151

Year Ago 104 104 12 19 125 127 129 131 144 146 143 147 132

Growth 482% 51.1% W T% 226% 9.6% 10.1% 7.8% 7.3% 51% 9.9% 1.3% 8.2% 13.6%

% Growth (Revenue, Room Nights, ADR)

700.0%
600.0%
500.0%
400.0%
3(0.0%
200.0%
10N0.0%
0.X%

Apr2021  May 2021  Jun 2021 Jul 20 Aug 2021  Sep2021  Oct2021  Nov2021 Dec2021  Jan2022  Feb2022  Mar 2022

Month

_April, May, June 22 showing strong %
Growth

_ Currently higher proportion of Nen
Negotiated booking over Negotiated
Rate Category

Future Bookings for the Market (Current Month and Next 3 Months)
Revenue, Room Nights and ADR

Apr 2022 May 2022 Jun 2022 Jul 2022
Revenue 53,928 467 35,698,241 5,732,666 2,324,319
Year Ago 40,956,995 20,098,791 3,690,509 1,640,119
Growth 31.7% 77.6% 55.3% 41.7%
Room Nights
Room NIghts 318,175 214,454 31,664 10,77
Year Ago 267,345 123,090 19,215 7.185
Growth 18.3% 74.2% 64.8% 49.9%
I
ADR 171 166 181 216
Year Ago 153 163 192 228
Growth 13% 19% (5.7%) (5.5%)

dMaDEUsS
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Extract Date: May/01/2022 (as of date is 3 days prior)

bsidiaries
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Default: Australia for YTD asMay/01/2022 to same pgfifsnds 2020



