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“One area where hotels have 

a major advantage over the 

OTA’s is controlling the actual 

guest experience during their 

stay”



The Sebel
Staff members at The Sebel
noticed some fantastic photos 
being shared by Diana Wilson of 
their lemon trees.

@dianalovewilso
n
400+ followers

dianalovewilson
When life gives you lemons 🍋

the_sebelhawkesbury
You Make Lemonade.... It will be in 
your room in 10 minutes! We hope 
you enjoy it.

dianalovewilson
Haha amazing thanks!!

dianalovewilson
When life gives you lemons .. You 
get LEMONADE 😉 Thank you 

@the_sebelhawkesbury it's 
delicious,my excessive insta posting 
about lemons paid off 😂
#thesebel #windsor #lemonade #sur
prise#spa #lemons😜

Surprise and DelightGuest Visit



Brands that create personalized 

experiences by integrating digital 
technologies and proprietary data 

are seeing revenue increases of 6% 
to 10% — 2-3 x faster than those 

that don’t 
Boston Consulting Group, May 2017



The hotel is beautiful and the surrounding is very picturesque. The staff 
are fantastic - I can’t wait to visit again. I highly recommend staying 
here!

“Great hotel and amazing service”

Post Stay Feedback

Guest Visit
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Drive visitation through content

Guest Images
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The new paradigm for guest 

experience is 'during-stay'

Guests engaged with during stay are 40% more likely to 
return
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