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WHAT'S THE DEAL
WITH ¢



Born betwee
1980 and 2000

1N

Tech savvy

Hec ——  Civic-minded

Avid fans of the
‘'sharing economy’

Conscious ./

global citizens




66% of
millennials
consider
frave
important
part of their
life
(PhoCusWright)

R D 5, Of

millennials
plan to travel
more in the
future — the
only
demographic
on the rise
(MMGY Global



S180 billion






1S Will be behind

? \ years, and will drive the



CHALLENGE



WHERE THE NEXT
GENERATION OF ASIAN
TRAVELLERS IS HEADING,
AND HOW TO WIN A
PLACE ON THEIR TRAVEL
ITINERARY




o Unique consumer research

o Insights from 10 APAC
NTOs

o Case studies from
leading destinations
and fravel brands
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WHAT DID WE
FIND2
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TRENDS THAT DRIVE
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TO GO OFF THE BEATEN TRACK
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v Cater to the ‘silent fraveler’ jﬁs‘e apps &
digitized services to engage

. -(a v Adapt ‘social first’ strategy: they spend
- 3.2 hours/per day on smartphones; 63%
use social media

v Be obile: Smartphone is the preferrec;lh_-..
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TIME IS OF THE ESSENCE
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PATA.org/Store

Download the Executive
Summary for FREE

Full report is FREE for PATA
members; US$ 100 for
PATA Chapter members &
Non-PATA members
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HSMAI Is Sociall

hsma1

, Linked [}
HSMAI Asia Pacific

group & Page

@HSMAIASIA

hsmaiasia.org HSMAI Asia Pacific
HSMAI Thailand
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