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WHAT’S THE DEAL 

WITH MILLENNIALS?



Born between 

1980 and 2000 Tech savvy

Avid fans of the 
‘sharing economy’

Conscious 
global citizens

Health buffs Civic-minded



66% of 

millennials 

consider 

travel an 

important 

part of their 

life
(PhoCusWright)

10% of 

millennials 

plan to travel 

more in the 

future – the 

only 

demographic 
on the rise
(MMGY Global)



$180 billion 
in annual tourism revenue



In the next 10 to 15 years Asian countries are set to 

drive exponential growth in both intra-regional 
and inter-regional travel 



Millennials will be behind 

Asia’s outbound tourism 

growth in the next 10-15 

years, and will drive the 

growth of free and 

independent travel (FIT)



CHALLENGE



STEPPING OUT OF THE CROWD

WHERE THE NEXT 

GENERATION OF ASIAN 

TRAVELLERS IS HEADING, 

AND HOW TO WIN A 

PLACE ON THEIR TRAVEL 

ITINERARY



o Unique consumer research 

o Insights from 10 APAC 
NTOs

o Case studies from 
leading destinations 
and travel brands

o Practical 
recommendations 
for every 
destination 



WHAT DID WE 

FIND? 



Millennials in Asia are 

the best-prepared 

generation yet to 

travel freely



MILLENNIALS
TRENDS THAT DRIVE

TO GO OFF THE BEATEN TRACK



DISCOVERY
Millennials travelers are 

constantly looking for 

authentic experiences 

when they travel

✓ Provide tools to explore the city

✓ Driven by curiosity that is fueled by the 

internet – feed that curiosity in SNS, 

blogs, etc

✓ Don’t box them in: they mix & match 

budget and luxury



CONNECTIVITY
Millennials dream, plan, book 

& share their trip through their 

smartphones

✓ Cater to the ‘silent traveler’ – use apps & 

digitized services to engage

✓ Adapt ‘social first’ strategy: they spend 

3.2 hours/per day on smartphones; 63% 

use social media

✓ Be Mobile: Smartphone is the preferred 

mobile device, before tablets & PCs



INDIVIDUALISM
Millennials are opting for 

choices that allow them to 

express themselves as unique 

individuals

✓ Not keen on cookie cutter journey –

curate their experiences

✓ Drivers of the ‘sharing economy’ –

facilitate trading & sharing

✓ Carefully manage their personal brand 

online – be part of it



COMMUNITY
Millennials build and nurture a 

network of contacts, online & 

offline, near & far.

✓ Travel to discover their passions – pique 

their interests

✓ Provide opportunities to connect them 

with people & places that are relevant 

to their tribe

✓ Get on the Millennial map: find your 

niche event



▪ 93% want to try experiences beyond their everyday lifestyle

▪ 83% prefer to make a basic plan in advance and work out the rest 

▪ 89% seek a location or event connected to specific interest



Asian Millennials seek the most rewarding experience they can get in 
the shortest time possible

TIME IS OF THE ESSENCE 



Top 5 preferred activities when traveling to new destinations:

1- Discover local heritage & traditions

2- Visit small shops with locally-made items

3- Discover local youth culture & trends

4- Visit food market
5- Visit local festival





GET YOUR COPY

PATA.org/Store

Download the Executive 

Summary for FREE

Full report is FREE for PATA 

members; US$ 100 for 

PATA Chapter members & 

Non-PATA members



THANK YOU

Melissa Burckhardt
melissa@PATA.org



HSMAI is Social! 

HSMAI Asia Pacific 

group & Page

HSMAI Asia Pacific

HSMAI Thailand

HSMAI indonesia

HSMAI Singapore

@HSMAIASIA

___________________

hsmaiasia.org

hsmaiacademy.org


