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Who 1s HSMAI toda
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o We are the largest & most active hospitality marketing
association in the world

o 90-year-‘new’ professional association (Non Profit) with over 7000
members in 41 countries

o Volunteers and members have a global footprint:
o Americas (United States, Canada, Mexico, Caribbean)
o Europe
o Asia Pacific (Singapore, Thailand, Indonesia, Australia and China)
o Middle East
o Brasil

oFunded by membership fees and partnership funds
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REVENUE ADVISORY BOARD

Puneet Mahindroo
Chair, HSMAI Asia Pacific
Revenue Advisory Board
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al 2018 Events
hsmai

HSMAI’s Revenue Optimization
Conference (ROC)

o Singapore - May 8t-9th | 2018

Chief Revenue Officers Roundtable
o Singapore - 2 x times per year
o Australia - 3 x times per year

Joint Revenue, Digital & Distribution,
Workshops & GM’s Roundtable

o November, 2018

REVENUE OPTIMIZATION CONFERENCE
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Advisory Board

hsma1

Who are we?
» 12 x Heads of Revenue from hotels
« Geographical spread
» Local chains to global chains & resorts
o 2-year terms
* Volunteers

. VAREETIMG ASSOCIATION INTERMATIORAL



al ‘ -
hsmai RM Adv!sc?ry Board
Mission

A credible Platform of thought leaders of the RM function in Asia
Pacific.

Facilitates and collaborates with key stakeholders on challenges

and opportunities to advance, innovate and optimize revenue
performance.

Provide educational content and personal development that will
allow RM professionals to grow and advance their careers.
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Al = Achievements so f
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« 6 X Roundtables per year
Launched the ROC Conference in APAC

With Singapore Institute of Technology, developed a Revenue
career video

Launched the global Certification in Revenue Management in
Asia Pacific

CRME
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Achievements in 201
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The Board developed a
10-course

“Certificate in Revenue
Management
(Hospitality)”

REVENUE .
R E A DY Developeﬁg?gﬁl;c;;ellers for
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hsma1 Revenue Ready

1) Revenue Strategy 1:30pm-3pm
2) Distribution 3:30pm - 5pm

Includes the Workshop, Online Course &
Cerlificate of Completion
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hsmai Metrics Project

 The Revenue Advisory Board is working
with Singapore Institute of Technology
(SIT) on a project to define best
practice for measuring performance Iin
the hotel industry
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Context

hsma1

 Traditional measures -
Occupancy, ADR and RevPAR

« Asset management impact:
GOPPAR and TrevPAR

« New developments - Total
Revenue Management,
Customer-centric Revenue
Management: RevPAC

« Competitive Disruption
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hs‘l’II.,l o Other Considerations

HOSPITALITY SALES &

The closed-loop process

-
* Clear goals for
time period

-

» Update action

)

MARKETIMNG AS!

CIATICH

FTERMATICMAL

-
r * Tactical action

- Pricing,
Promotion,
Marketing...

* Monitor, Measure

* Key measures for
Yo¥, Relative

L

Source: Defining success in revenue management, Klaus Kohlmayr
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Al . HSMAI | SIT Initiative
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« Investigate the applications, scope, meaning and importance
of the revenue management metrics.

« Offerinsights info what a revised metric entails and propose

« Recommendations on operations, sales, marketing and
strategies for the hospitality sector.

« Address the gap in the academic field of revenue
management metric

 |nvite discussions on how to advance the revenue
management knowledge.

« Aresearch team lead by the Associate Professor Detlev Remy
from Singapore Institute of Technology (SIT) in collaboration
with HSMAI Asia

HOSPITALITY SALES & MARKETING ASSOCIATION INTERMATIONAL



hsmai Digital Advisory Board

Maunik Thacker
SVP Marketing, Marina Bay Sands &
Chair, HSMAI Digital Advisory Board

Emilie Couton

VP Digital Marketing Accor, Asia Pacific & HSMAI
Digital Advisory Board

Lincoln Barrait
VP Commercial, Japan and Australasia, IHG
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hS‘E'lai Digital discipline !

We're a new addition to HSMAI Asia
 Digital Advisory Board formed in 2017

« Ouraim is to educate, and increase
the knowledge and professionalism of
hoteliers managing digital functions
and their colleagues
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al HSMAI has already: m
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1) HSMAI has a global Certification for
hoteliers:

CHDM (Certified Hospitality Digital
Marketer)

2) HSMAI Europe is developing
“Digital Masters”
Program coming soon!
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STRATEGY CONFERENCE

REVENUE | DIGITAL | DISTRIBUTION

HSMAI

DIGITAL
MARKETING

STRATEGY CONFERENCE HSMAI Strategy Conference
Bangkok 8t"-9t November, 2017
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Sound interesting
hsma1

Join in!
« Volunteer on your local Board or Revenue/ Digital
Boards

« Speak at an event

« Create content (articles and guides)
« Go to the events and workshops

« Get certified

« Grow your career with HSMAI

Join as a member and help us help you
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Thank-you!

www.hsmaiasia.org

www.hsmaiacademy.org

Events
Education
Membership
Information & tools
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